Sera 








pee 
, 


Bab ad Bly 
. Y 














ge * 





ad 


| — a 
1a TorSll Our friends wm Displ, 
OUFPW armesh Wishes for aV 










We'll be around to wish you 
well for the New Year in 


person soon and to show off Phere 

_%& The fifteen-foot Pine Tree lending a touch 
of Noel to our front door is artificial, of 

Easter lines. Look for us when course! It's one of thousgnds of realistic, 

your SCHACK representative long-lasting artificial Christmas trees that 

SCHACK'S has made for stores through- 


olth aw Vaalclatet> ae 


our brand new Spring and 


calls next month. 


_thicki. INCORPORATED e 2516 W. ARMITAGE AVE. = @ _~=S—-—Ss« CHICAGO 47. ILL. 
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WLS DIMENSIONAL PLASTIC LETTERS 


th best f Uti hd f 
- «they are best tor eve ur “ee | 
Bocaiise Y ry purpose 


...in the window “7 


.-. in the Department : 


greatest letter development in years 


BCDEFGH 
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A\').O'G: 


CARSON PIRIE SCOTT & CO., CHICAGO, iLL. 

NEW ROMAN—The most beautiful, legible letter style available . . . Di- pts, rs ee ae . 
mensional, made of heavy gauge white vacuum formed plastic °s” deep. ~ "ll bs 
They are sturdy, easily applicated, durable, washable, paintable, reusable 
over and over again. The answer to quick, applicable, changeable, readable 
copy needs. Can be used outdoors as well as in... No need for sign writers 
or machines... Mount on walls to identify departments...create dimensional 
decorative signs. They will fill every copy requirement in your store in a 
most attractive, elegant manner... Tell your message the simple, easy, 
modern DECOR-VAC way. 

Sold singly or in fonts of 230 units, 200 letters and 30 numerals, propor- 
tioned in ratio to frequency of use as learned in accurate tests. 










Hundreds of uses and applications... for permanent or temporary sign- 
ing. Illustrations on these pages show how good stores thruout the country are 
using these letters. Join the group of leading retailers that are finding WLS 
VACUUM FORMED PLASTIC LETTERS the answer to their lettering needs, 


in a modern, effective manner and at very low cost. 


AVAILABLE IN 3 SIZES 


No. 1567—2 INCH HIGH, Single Letters. . Each §$ .26 
Complete Font (230 Units). . .. ee SE ee 
No. 1554—4 INCH HIGH, Single Letters ree wet wha . wae ies _ 
Half Fonts (115 Units)...... + GR SS BAKE 37.50 THE FAMOUS BARR CO., ST. LOUIS, MO. 


Complete Font (230 Units). 
No. 1568—8 INCH HIGH, Single Letters... 
Half Font (115 Units)... ... 
Complete Font (230 Units). . 





EASY TO USE, EASY TO APPLY WITH WLS 
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THE HECHT CO., WASHINGTON, D.C. 


W. L. STENSGAARD and ASSOCIATES, INC. 


346 NORTH JUSTINE STREET * CHICAGO 7,ILLINOS 
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WOODWARD & LOTHROP, WASHINGTON, D.C. TIP TOP T AILORS, TORONTO, CANADA Specialist in Merchandise Presentation + Demonstrations + Displays + Exhibits 
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THE COVER 


This was the main floor for last spring 
at the May Company-Crenshaw, Los 
Angeles, where Barry Snider is display 
manager. Said to be the largest tree 
ever manufactured in Southern Cali- 
fornia for an interior, it was 21 feet high 
and had a 35-foot spread. Eleven gross 
of pink blossom sprays were needed, 
adding up to an untold number of indi- 
vidual blossoms. 


* 
OUR NEXT ISSUE 


Coming up is the February number, 
with the complete results of DISPLAY 
WORLD's International Display Contest 
for 1957... plus reports on outstand- 
ing displays from various sections of the 
country, and several special feature 
articles . . . In the mail January 20. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

R. James Shriver, Advertising Manager 
John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


‘@ 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year tor the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Enrered as second class matter September 20, 
1922, at paces at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it wi*h others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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“I’m using Upson Board everywhere. 
Interiors, windows, and siding. 
Upson board is light for any size 
panels—-makes them easy to handle, 
lends itself well for any imaginable 


designed cutout.”’ 


LOUIS VILIMAS 

Display Director 

The H & S Pogue Company 
Cincinnati, Ohio 
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E UPSON COMPANY, 


by Lowis Vilimad,;The He 


S Pogue Co. 





Upson Display Boone 


1/10” Easy Curve; 3/16” and 1/4” Upson and 5/16” Upson Striated Panels, 


all in conventional fiber board sizes. 


Also 3/8” for interior and exterior use—sizes up to 8’ x 20’ 


UPSON POINT, 


LOCKPORT, 





NEW YORK 














We are building 


TO SERVE YOU faster and better 















New Address .. . Effective Dec. 17, 1957 


THE MORGAN SIGN MACHINE CO. 
4510 N. RAVENSWOOD AVE. 
CHICAGO 40, ILL. 


Please change your records. Phone: LOngbeach 1-5926 
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in 4 sizes and 8 models, using standard metal and 





brass, come in a range of sizes to handle all the 





SIGN MACHINES .. . The Line-O-Scribe comes \\ SIGN EASEL and SCROLL HOLDERS. ... in all 
a ? 


wood type, prints any cuts or half tones. F sizes normally used. 







——, CARDBOARD... All colors, 6-ply coated 2 sides = CARD HOLDERS ...| Conventional chrome 
gz and 14-ply finished one side. Best quality, sheared L 





te « finishes with flat or round bases in the full range 
to all wanted sizes . . . Scroll paper, too, in 5 colors. ~ > of sizes. 









von ee INKS . . . Fast-Dri inks that come in every color, __, REQUISITION FORMS... that show your people 
<— special shades mixed to match any sample. Dry in es] 


5 to 10 minutes. Do not set on type or rollers if 





how to write good sign copy. controlled by layout 

























and lineage, design based on research and copy- 


; left on, can be easily cleaned anytime. righted. 
a CLEANERS .... Type and Rolier Cleaner for use : C2450 ond SENwMCR  —§$séCGur’ natin! acles 
eis with Fast-Dri or similar inks. Leave rollers in he, organization is qualified and ready to help you 
w - . ; : a M } : , ’ , 
clean, dry condition for next use. Hand Cleaners ~—) with an aggressive sales promotion program in 


that remove any ink and keep skin soft. \ your store, and our company wants to serve you 


} TOPPERS and IMPRINTED BLANKS .. . for faster and better. 
a sales and special events, speed up signing for sales 


and give your merchandise the extra-value appeal. 
Write for Catalog M55 on Line-O-Scribe sign machines and 


iged CUTS and DESIGNS ... Attract attention, sell 


Exe me extra merchandise . . . for special promotions, 
Mother’s Day, Dollar Days, Christmas, etc. 


Catalog M58 on supplies. 


KR TYPE... All the standard styles and sizes plus . . . lh he Pet ID Fe ME aC 
Ss | ; 


>? exclusive studio lettering, Beaufonte, Bellaire and SN MA SF! 
L , 


Beaux-Art type in display sizes. 4510 N. RAVENSWOOD AVE. CHICAGO 40 


1958 





JANUARY, 


to ohare happened to Havibeak? 








Weyerhaeuser 4-Square Industrial Hardboards 
are ideally suited to convention displays 


IN THE DESIGN and construction of convention displays, you will find that 
Weyerhaeuser 4-Square Industrial Hardboards offer types as well as thicknesses 
to meet a wide range of display needs. 

Standard Weytex*, for example, has an excellent, smooth surface suitable 
for many types of finishes. It is strong, durable, grainless, with good gluing 
and machining qualities. In addition to the display above it may be used for 
wing panels, sides or bottoms. 

For your exterior displays—we suggest you use Tempered Weytex *. Because 
of its high resistance to moisture, its excellent paint weathering qualities, 
dimensional stability and high strength, it offers longer life with better appear- 
ance at substantial saving. 

Weyerhaeuser 4-Square Perforated Board, either Tempered or Standard, 
may be used for decorative purposes or with brackets for display of products. 
Weylite*, a lower density material at lower cosi, is often used for lining or 
backing where thickness is desired without substantial strength. 

Panels work like wood, can be die-cut, formed and machined. Write for 
samples and information now. 

*T.M. Reg. 
Weyerhaeuser offers Particle Board, too ... in a range of 
thicknesses for display needs. 


Weyerhaeuser Sales Company 
Special Products Division 


Tacoma Building © Tacoma 1, Washington 








@ Tempered Weytex is smooth on one side, 
has a screen impression on the other side. 
Panels are light brown in color. Thicknesses: 
1/10”, 1/8", 3/16", 1/4”. 


®@ Standard Weytex is smooth on one side and 
has a screen impression on the other. Panels are 
light tan in color with a pleasing fiber pattern. 
Thicknesses: 1/12”, 1/10”, 1/8", 3/16”, 1/4”. 


® Weylite is smooth on one side with a screen 
impression on the other. Slightly lower in 
density than Standard Weytex. Made in two 
thicknesses: 3/16", 1/4”. 


®@ Perforated Board available in Tempered 
or Stendard, is smooth on one side with a 
screen impression on the other. Perforated 
with 1” centers in both directions and 1/2” 
margins on edge and ends. Thicknesses: 1/8” 
and 3/16” with perforations 3/16” in diam- 
eter. Also 1/4” thickness with perforations 
9/32” in diameter. 


@ 4-Square Hardboards take all types of 
finishes including wiping stains, lacquers, air- 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics. 
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Allied Display Materials, Inc. 













POTTERS : 
SILVER GLASS TINSEL’ 


UNMATCHED FOR SPARKLE . . . TRULY ECONOMICAL 


Nothing, but nothing, con match the sporkle of slvered glass .. 
in silver or in your choice of colors. ee 
2K Also available tarnish resistant (silver only). ‘ 


And, for displays that glow in the dark, ask about 
Potters Reflective Spheres. 








AVAILABLE FROM YOUR JOBBER, OR < oee 
WRITE FOR SAMPLES AND NAME OF NEAREST JOBBER | 


THE JONEL COMPANY, INC., Carlstadt. N. 1.1 


A WHOLLY OWNED SUBSIDIARY OF 


POTTERS BROS. INC. 














. . . one of the many reasons 


. | why you should consult 
I S p a wf NI Al DI Ty members eB. 


. for your display needs. 
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921 SOUTH WABASH AVENUE, CHICAGO, ILL. 
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= Designers x Mamnufaciiners ARTIFICIAL FLOWERS 
» a DISPLAY DECORATIONS 


36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. ART DISPLAY STUDIOS 


We are indeed grateful for the continued friend- 
ship and patronage which we have enjoyed for 
so many years from the displaymen of America. 
We shall always strive to hold your favor with 
the finest display decoratives the display field 


has to offer. 


@ OUR REPRESENTATIVES 
WILL BE ON THEIR WAY 
SHORTLY TO SHOW YOU 
OUR NEW AND OUT. 
STANDING SPRING AND 
EASTER LINE. 


“OUR THIRTY-EIGHTH YEAR SERVING DISPLAY" 























il ll i i i i i i i i i i i i i i i i i i i i i i ke 


a a a a a a a ee Cl lee eee eee eOUmeUmemwehmwhelhmvwvlhmwhhmhmvh hmv hmmm hmv mer. rmermOereemOmeemOemeeOmememereemeereereeereeroYeyYreyT---yTyY”--yyY”----------- — 





i i i i i i i i i i ei i i i i i i ti i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i i ed 





JANUARY, 1958 








several weeks ago I phoned W. L. Stensgaard in Chicago and asked 
him to jot down a few impressions on display as he sees it now that we 
are coming to the end of a year that has been somewhat trying for some 
displaymen and for retailing in general. Bill, as everyone is aware, 
knows display inside and out, not only from the retailer's viewpoint 
but from that of the national advertiser. This is what he has to say: 


"Traveling from coast to coast, viewing store windows in both 
large and small cities, the trend seems to be away from the elaborate 
settings of a few years back...with emphasis on simple line and natural 
architectural settings, modern in design and treatment. The ‘'fuss' is 
gone...effect is achieved through architectural shapes and structures 
handled in an open, uncluttered way. 


"Reproductions of Nature's textures in weathered woods and long- 
accepted types of building surfacings and accepted classic architectural 
motifs have become important as props to reproduce actual settings as 
in today’s homes, creating the homey, casual atmosphere desired. 


"Color, too, creates the mood...and it is becoming increasingly 
important that a thoroughly up-to-date knowledge of color and lighting 
in all its new techniques be maintained in order to achieve the full 
benefits possible through the use of these media. 


"Today's greatly curtailed display budget demands that each 
dollar be spent in versatile types of designs and materials so that the 
absolute maximum use can be obtained from every dollar spent. 


"Fortunately science has produced new processes and materials. 
Modern techniques now make it possible to form light weight, durable 
plastic into large dimensional properties, realistic in effect, but 
without great weight, thus reducing the cost of such productions and 
the expense of heavy, bulky shipments and installations. This one 
medium alone has proven a great boon to the display profession. 


"Every authoritative survey on display indicates its great 
contribution to advertising and the merchandise itself. It is the 
actual visualization of the advertised goods. It is the glamorized 


setting that shows the merchandise to the very best advantage, creating 
the urge to buy. 


"Buying in 1958 promises to be very tight. This creating of the 
‘urge to buy’ will be of paramount importance. Thus display is being 
given its greatest opportunity to prove its tremendous impact, force, 
and ability to move merchandise from the dealer to the consumer. 


"Display directors must, as always, fight for their rightful 
share of this budget to insure experienced personnel and ability to do 
a good job. The leader in each city in 1958 will make the very best 
use of display in windows and in the store. But the display manager 
has a selling job to do--don't let newspapers and other media grab it 
all. Your store wins only when you win more sales with better display." 


It is a pleasure to call your attention once more to a special 
feature of this January issue -- the (Please turn to page 60) 
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A PORTFO 


For the third consecutive time DISPLAY WORLD welcomes the 
new year with “Displays on Review,” a feature which has proved so 
popular and valuable that most readers save this particular issue as an 
idea source for frequent reference 

In the next 24 pages you will find displays selected by 79 well 


know! splaymen from all parts of the world selected as their 


li 
favorite display of 195/, not necessarily as their best. The reasons for 
choosing a given display vary just as much as the themes and mer- 
chandise: the lighting effects; color scheme; selling ability of the 
window or interior; because the display was fun to do.. any reason 


17 
it all 


Gene Moore, 
Tiffany & Co. 
New York City 


The jewelry shown in this window being floral brooches seemed a 
gay kind of merchandise and very appropos for a display in early 
spring, which is when this was done. The moss-green background, 
the white instrument, and the pale paper flowers (which we made our- 
selves, based on the pin designs) gave the display a light, airy, whim- 
sical feeling. The dullness of the textures of the decor was an effective 
contrast to the brilliant, colorful sparkle of the jewels. It is always a 
delight to me when fine jewelry can be handled in a relaxed, playful 
vay without losing respect for its inherent value and importance. 


Henry F. Callahan, 
Saks-Fifth Avenue, 
New York City 


In this display of luxurious fashions for the cradle set more than a 
dozen infants, designed by the writer, swung in pastel baskets amid 


woodland trees The babies were incredibly life-like, with rosebud 
mouths half open, eyes closed, and real-looking brown, golden, and 
red hats The baby clothes, like the baskets, were all pink, blue and 
white 


Clement Bradley, 
Carson Pirie Scott & Co.., 
Chicago 


he fact that Chicago display ignores Thanksgiving, generally 
having Christmas windows in, prompted a change of policy at Carson's 
and created a bank of home furnishings windows that brought in 
1.500 letters from customers to express their pleasure at seeing the 
salute to an important holiday. 
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Guy Malloy, 
Neiman-Marcus, 


Dallas 





















































I like this exterior display because it was 
the first introduction shoppers had to our 
store-wide “French Fortnight” promotion. We 
converted the store front into a reproduction 
of a Paris street scene, complete with indi- 
vidual shops. 





L. Vollmer, 
Joseph Horne Co., 
Pittsburgh 


The 1915 Stutz Bearcat racer shown created 
a good deal of interest on the part of the 
passersby. The public enjoyed comparing the 
past with the present and the raccoon coats 
were timely both in 1915 and for today’s 
revival. This scene was directed to the college 
girl, but was appropriate to the new fall season 
also. 

People are always mystified as to how such 
a big item could have gotten into the window 
Of course the glass had to be removed. 

So with all the attendant excitement of 
tracking down such a car, getting it into the 
window, and the final gratifying results, we 
nominate this window as our favorite of 1957 
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Tony Markus, 
The White House, 


San Francisco 


This is one display in a millinery series. We 

“ , used the old idea of a display application half 

in and half out of the window, referring to 

the trellis archway as pictured. This applica- 

tion gave a very pleasing illusion of depth 

‘ : to the window and maintained a clean-cut, un- 
cluttered look. 

The window series was so planned and 
arranged that the millinery matched the 
flowers of the potted plants. The background, 
floor and props were white, and the lighting 
used was pink fluorescent ground row and 
pink winglights, thereby giving the background 
a soft pastel tint. White spots were used 
overhead to illuminate the merchandise. 

This series of windows proved to be very 
popular with the merchandise personnel in the 
store. Primarily these windows were sched- 
uled as an exclusive millinery showing; how- 
ever, we coordinated ready-to-wear with the 
millinery without distracting from the fea- 
tured merchandise. 
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Louis Villela, 
B. Altman & Co.., 
New York City 


My reasons for selecting this as my favorite 
display of the year are really quite simple. 
This is one of a series concerning St. Mary’s 
blankets that appeared in our Fifth avenue 
windows 

The basic idea of the “Mother and Child” 
window, of which we were quite proud, was 
that there is nothing more precious than a 
child. The window itself had a quiet serenity 
that I think is evident in the picture. We be- 
lieve we were successful in putting this point 
across to the public, and that of course is the 
test of a good window 


Everett Quintrell, 
Elder & Johnston Company, 
Dayton, Ohio 


My favorite display for 1957 was a Red 
Cross shoe window, dramatizing today’s 
American woman. In the background was a 
large panel reading: “Red Cross shoes are 4 ric, 
worn by today’s American women in all walks aes ore 


: 
: 


of life.” We had the various activities drama- 


tized in silver frames, using cutouts of walking a | i - OF [| fF 


feet as shown in Red Cross advertisements. 
They showed that the shoes could be worn 


EC ne niga 
“ 


by the American woman in many occupations 
and endeavors. 

A mannequin seated on the platform was ad- 
miring many of the styles. Two wire frames 
were used on either side to display other styles. 
The slogan along the front of the window 
read: “Red Cross shoes—created for and in- 
spired for your way of life.” This window 
attracted considerable attention and sold many 
hundreds of pairs of Red Cross shoes. 
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Charles A. Merrill, 
The S. Kann Sons Company, 
Washington, D. C. 


[ liked this Old Spice window, which won 
second prize of $500 in the Old Spice Father’s 
Day display contest. The theme was “A boat- 
load of Old Spice for the Captain.” 
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John R. Foley, 
Macy's, 
New York City 


This display from our recent “Italy in 
Macy’s Men’s Store” show is my favorite 
window for 1957. 

It was one of a series of 12 which tied up 
with a huge interior display and promotion of 
men’s furnishings and allied items. The panels 
were painted for us by one of Italy's leading 
painters, Piero Fornasetti, and all represented 
cafe street scenes. 

| was most interested in this because a year 
ago I was in Italy and worked with a number 
of their designers, developing a great portion 
of the merchandise. I think that is one of the 
reasons | got such a lift out of it. 


Al Couch, 
Leopold Adler Company, 
Savannah, Ga. 


[ have chosen this window as my tavorite 
for the year. We had much more delightful 
windows at times but the startling effect we 
achieved from this, as one of a series, was 
terrific. Red, as you know, was the No. 1 
color for fall. Red is always pretty, but as 
you would pass the front and see window after 
window shouting “Red!” it was a great im- 
pact. The background was jet black, the 
ladder was gold. <A _ bucket of paint tipped 
over and running on the floor was made of 
“Celastic” and was so realistic that many took 
it for real red paint. 

The large red letters were sequinned and 
stood out well. The card copy read: “Adler’s 
paints the town Red for fall.” 


Harold McLaren, 
The Bon Marche, 
Seattle 


I have a special liking for this display be- 
cause it established in a simple, clear-cut way 
the fact that our store has the largest shirt 
and collar selection in the Northwest. 


























Thomas Comerford, 
Lit Brothers, 
Philadelphia 


| particularly like the simplicity of this window (upper left). The 
texture of the rug lends itself well to a gracious modern setting. The 
samples of the rug prompted me to select a simple black and 
white setting. The walls and flooring are white. The display screen 
The bric-a-brac displayed on the shelves 
and furniture is white, turquoise, and brass. The soft drape on the 
On the whole, I would rate this as the window I liked 


lS color 
and the furniture are black. 


left is white. 
best this year. 


Virginia Paxson, 
Marshall Field & Co.., 
Chicago 


“Americana Promotion -— 
We used a large corner window, 
Specially designed futur- 
istic furniture, moving solar controlled panels, hidden indirect lighting 
skyscrapers gave our home of the future the 
look we wanted. It was a challenge to us in display where our 
thoughts had to be projected far into the future, and where every 
component part of the display had to be specially designed and made. 


My favorite window was part of our 
Predictions for the year 2,000.” 
dividing it into an interior and an exterior. 


and scaled “glass wall” 


lhe enthusiastic coordinated efforts of the many sections participating 
made this window an artistic and promotional success and one we in 
display will not soon forget. 
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George H. Wagner, 
Brandeis, 


Omaha 


gall is a yearly major social event in 
Our Beaux Arts 


The Beaux Arts Costume 
Omaha. This year the theme was black and white. 
window display had a background of black and white checkerboard 
and stripes, with over-size masks. Since no other color was seen at 
the ball, all dresses displayed in the window were either black or 
white. Our annual tie-in with this event meets with enthusiastic 
community response and builds good will for the store. 


Julius E. Steinberg, 
Filene's, 
Boston 


The best and most exciting way we have found for highlighting 
our Automatic Bargain Basement (where merchandise is automatically 
marked down after 12, 18, and 24 days and if it is not sold after 30 
days it is given to charity) is to feature the amount of money which 
people have saved over the years through our plan. This year we 
worked out a theme for: “Filene’s Basement — the world’s largest 
grist mill constantly grinding out savings for you.” 

The grist mill was a mechanical device which shook up all our 
various methods of furnishing bargains, and on the other end of the 
mill ground out actual savings coming from a moving belt into a 
tremendous pile where we used actual money. The pile and the money 
which came out of the belt had $150,000 in bills. The entire floor was 
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covered with the most expensive floor covering in the world — $20,000 
in silver dollars. In the foreground were a few bills tucked in among 
the silver dollars; these were $10,000 bills. 

Nothing we have ever done created as much excitement as this 
tremendous show of real money. We received more letters, phone 
calis and inquiries about the money than anything we did in the entire 
year. We used a uniformed police guard at the window 24 hours a 
day for two full weeks, during which time this highlighted our 
basement anniversary. 


Richard Ernesti, 
Miller & Paine, 
Lincoln, Neb. 


This was one of a group of windows in a presentation of exquisite 
fall fashions in the brown tones. The beautiful merchandise was 
softly lit day and night by a gold and white vacuum-formed plastic 
chandelier against a background of brown and grey changeable taffeta. 
There was additional white, pink, and amber lighting at night. The 
effect was soft and elegant, and the windows received much favorable 
comment from the buyers, the firm, and the customers. 
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Ted Lees, 
Wm. Y. Gilmore & Sons, 
Oak Park, Ill. 


This is a window (upper right) | really enjoyed doing. It was 
done on the spur of the moment with a minimum of effort. It caused 
a great deal of comment and sold a great deal of merchandise. We 


heard about it long after the window was removed. 


A. J. Roeder, 
The Wm. H. Block Company, 
Indianapolis 


This is a photograph of our Easter windows. The display gave 
one the feeling that spring was really here, and was quite impressive 
A garden atmosphere of hydrangeas, tulips, and azaleas in shades of 
pink and interspersed with apple blossom trees was created. Passersby 
saw the flowers and trees imbedded in a white brick enclosure. The 
real trees bloomed with artificial blossoms. The windows were bor 
dered by black wrought iron fences. 


Joseph T. Sjursen, 
Frederick & Nelson, 
Seattle 


The reason we have chosen this display in particular is because 
we feel it is simple, has a direct appeal, and carries out the tall motif 
with a minimum of fuss and bother 








Emile F. Aline. 
Maison Blanche. 
New Orleans 


Che movie “Around the World im 80 Days” 
struck me as a wonderful theme for our Easter 
promotion. We used eggs for the balloons and 
baskets to carry the rabbits. We used this 
set-up in all windows and shadow-boxes, 6-foot 
halloons with baskets hanging im various sec- 
tions of the store, and to top it off the mechan- 
ical window for Faster tovs and candy was 


attraction 


Charles Ellis 
McCurdy & Co. 
Rochester, N. Y. 


i] looking hack at 5/ windows, It had to 
be this one (upper mght). The problem u 
planning this bank of six windows was to 
present new Paris fashion trends and also give 
enough importance to our store-wide autumn 
sale announcement The usual type of sak 
poster would be mcongruous in a fashion set- 
ting and so we decided to do it this Way. The 
kiosks were constructed by our staff. We 
vdded the electric lights to our billboard 
which, if not authentic, can be overlooked for 
the brilliance and extra attraction they con- 
tributed 
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Sydney W. Haken, 
The Hecht Company, 
Washington, D. C. 


| chose this presidential inauguration win- 
dow because of its simplicity and tone. Dur- 
ing the inauguration week Washington plays 
host to thousands of visitors and this is our 
opportunity to make a good impression on 
them. The window received favorable com- 
ment and we feel we made many friends, both 
local and out-of-town. 


Eugene W. Turner, 
George Muse Clothing Company, 
Atlanta 


This display was selected because we believe 
the real purpose of art and dexterity in display 
should be to create the proper atmosphere and 
environment for the merchandise. In this dis- 
play of Milan straws I| think we captured the 
right effect in a very subtle manner. 
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Heinz Sittard, 
Kaufhof, 


Darmstadt, Germany 


| designate as my most interesting display 
“Teenagers.” The eye-catchers were covers of 
those books which the young ladies like to 
buy. Although you can’t see it on the photo- 
graph, the colors of the covers harmonized 
wonderfully with the displayed articles. The 
books which the hempen-made mannequins 
held in their hands are the same ones as 
represented by the huge covers. The back- 
ground and walls were white; the floor was 
yellow. The text “Best Seller” applies to 
the books and also to the merchandise. The 
window had great attraction and selling power. 





Frederick A. Bower, 
Barker Brothers, 
Los Angeles 


In June we introduced a coordinated group 
of accessories and furniture called “Young 
Family.” With the promotion “Young Family 
Month” we combined ideas for a couple plan- 
ning their first home, and the Young Family 
furniture. 

A series of 14 windows suggested suitable 
accessories to complement the couple’s choice 
of decor. The introductory window was a 
small apartment setting featuring the Young 
Family. Decorator colors of peacock green, 
saffron, and cantaloupe were used in uphol- 
stery fabric, setting off the warm walnut of 
the wood. A rose tree was used through the 
store displays to feature special attractions for 
the month. I select this promotion and win- 
dow as being the most interesting and a 
favorite because of its eve-appeal and store- 
wide success. 
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Joachim Omneczinski, 
Nicholas Ungar's, Inc.. 


Portland, Ore. 


featurilg 
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tremendous 


this window. 
Ungar hosiery, 


The 


our own 
selling 
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SLICCESS. only colors used were 


and old 





19 








Emery Gregory, 
Neiman-Marcus, Preston Center, 
Dallas 


favorite of 1957 certainly 
not the most elaborate and definitely a long, 
This 


window was particularly appealing to me be- 


This was my 


long way from being the most costly. 


cause of its simplicity. It was one of a series 
featuring a new color called “Winter Wheat.” 
The colors ranged from a rust to light beige 
tones. Bunches of dried natural wheat were 
hung in the windows with heavy rust colored 
twine. Simulated flew about 


the window, atid the background lighting was 


birds of straw 


a deep blue. Ar conditioning vents caused 


the wheat to turn and swing slowly, causing 
background and 


interesting shadows on the 


much 


floor. The cost was amazingly low 


less than $2 per window. 





Louis Vilimas, 
H. & S. Pogue Company, 


Cincinnati 


Two huge cut-out plywood panels were used 
in shades of blue, the background panel in 
navy giving depth while the remaining panel 
was in light blue. A modern design of light 
blue granules was used for the floor, matching 
one panel. Lighting consisted of blue and 
white lights. Two mannequins in navy day- 
time dresses with light blue accessories com- 
Simplicity is our goal for 
all displays, with window and interior props 
never Overpowering our merchandise. 


pleted the picture. 











Marion Gill, 
The White House, 
El Paso 


best dressed for 


“Best dressed for college 
— best dressed for teaching.” This was 
our back-to-school promotion, all phases carry- 
ing this headline. It was 99 per cent pleasure 
and 1 per cent work for all of us, because the 
merchandise was new and inspiring and we felt 
we had a new approach on tired old back-to- 
school. We also had the town talking because 
we stole the grocery store technique and 
painted right on the window glass. It was fun 
and it sold school clothes even though we had 
El Paso’s usual 90-degree September weather. 


school 


D. L. Herndon, 
Woodward & Lothrop, 
Washington, D. C. 


This is a display that was used on our first 
floor for our 7/th anniversary. We used an 
authentic art reproduction of an early photo- 
graph (about 1880) of Pennsylvania avenue, 
with a cutout of one of the earliest street cars, 
and a dress purchased at that time from 
Woodward & Lothrop. We took our customers 
back to the early days of our store’s existence 
in Washington. We feel, because no merchan- 
dise was shown, such a display at that time 
represented a most valuable contribution to 
our public relations. 
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John Houswood, 
Adam, Meldrum & Anderson, 
Buffalo 


[ am especially fond of this display because 
it won first prize in a national display contest. 


J. T. Chord, 
Stix, Baer & Fuller, 
St. Louis 


It isn't very often that the display depart- 
ment can have fun during the design, construc- 
tion and installation of a display. But the 
presentation of our Eddie Cantor book window 
resulted in just that. We 
able to obtain 


were fortunate in 


being advance material from 


Hugh McWilliams, 
Frost Brothers, 
San Antonio 


| have chosen this display (upper right) for 
its simplicity and the way it 
merchandise. 


brings out the 
We try to make all set-ups with 
this m mind. 


Georg W. Peier, 
Crome & Goldschmidt, 
Copenhagen 


This is an idea which has had success and 
which furthermore is not kept to the “beaten 
path.” The window which gave a good sale 
without showing any goods or telling anything 
about the article it was selling was based on 
the well-known female curiosity. The article 
the window sold was a new hormone cream 
for women, a cream with a most surprising 
effect, but only saleable through a _ personal 
contact between customer and seller. This 
way was new, and the results very good. 
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the publisher in the form of book jackets, as 
well as a complete set of illustrations. With 
this material we developed a display telling 
the theatrical story of Eddie Cantor’s life. 

To dramatize our idea, we built an enlarged 
theatrical dressing table complete with lights. 
A large blowup of Eddie Cantor’s face and 
bow tie, as pictured on the book jacket, ap- 
peared in the center of the background. This 
was surrounded by photographs from Mr. 
Cantor’s personal collection of scenes from 
many of the shows and pictures in which he 
has appeared. 

We mechanized the eyes, which rolled from 
side to side. The dressing table was complete 
with make-up material and parts of costumes. 
On either side of the window tall costumers 
displayed costumes from various Cantor pro- 








ductions. The entire floor of the window was 
covered with mirror. 

The success. 
Over 1,000 books were autographed by Mr. 
Cantor during his short appearance in our 
And, last but not least, a letter 
of appreciation was received from Mr. Cantor 
for the part display played in helping to make 


display was a_ tremendous 


auditorium. 


his appearance in St. Louis a success: 
“Dear Jack Chord: 
by | 


want to 
highly imaginative window on 


sefore more days go 
thank you that 
“Take My Life’ 
I'm sure it did a great deal to make my visit 
to Stix, Baer & Fuller and the autographing 


heartily for 


party such a success. | am 


grateful. 


tremendously 
you may be sure |’m looking for 
ward to seeing you soon again. Kindest r: 


eards. Eddie Cantor.” 
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Clement Kieffer, Jr., 
The Kleinhans Company, 
Buffalo 


This display was very simple in treatment. 
My reason for liking it is because of this sim- 
plicity. Moreover, it did a splendid selling 
job. We check our windows constantly for 
results and they all are designed to sell by 
giving the passersby a definite idea, not using 
too many prices or manufacturers’ placards. 
The copy invariably is such that the idea 
registers at a glance: “We propose a toast!” 
is augmented by the hands raising the glasses. 
“Here’s to comfort” was done in color. Fix- 
tures all were done in soft yellow and green. 
The background was formed by green curtains, 
which in themselves made a pleasing foil for 
the shoes. 


Howard C. Harris, 
Mages Sporting Goods Company, 
Chicago 


This is an entrance case, 22 inches high by 


48 inches wide. All figures were scaled down 
to one-fourth their normal size. The hunter 
is wearing a Hodgeman hooded parka and 
rubber hunting boots. Scale model, the shot- 
gun is an exact reproduction of a Winchester 
Model 50 standard weight automatic. The 
background is painted beige and varied to a 
rich brown; the branches and foliage are 
tinted yellow and orange. The lighting is 
focused straight down to give the effect of 
fall sunlight. 


Pete Berta, 
Scruggs, Vandervoort, Barney, 
St. Louis 


This window was chosen because of its 
elegance, simplicity, good taste, and appro- 
priate lighting. Most of all, it was selected 
because it is typical and accomplished the 
fashion authority feeling for which Vander- 
voort’s is noted. 

The window, one of a series of six, sold not 
only the new Juliette Marglen product “Cellini 
Gold,” but also the new trend in gold ac- 
cessories now in vogue. The display, highly 
praised by both customers and management, 
created great interest and many sales in the 
cosmetic and accessory departments. 
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A. Van Hollander, 
Gimbel Brothers, 
Philadelphia 


The display which was our favorite this 
year was “Upper Darby Blue,” part of a store- 
wide color promotion saluting the opening of 
our newest suburban store—Gimbels, Upper 
Darby. This vibrant, rich shade of blue was 
featured in extensive displays in the Philadel- 
phia store and our suburban store in Chelten- 
ham, as well as the one in Upper Darby. One 
of the most unusual windows contained a panel 
with a jeweled unicorn. Shining paper re- 
ceived an interesting treatinent with colorful 
fruits. A similarly decorated lighted accessory 
table and long strings of beads produced a 
dramatic setting for this new fashion salute. 
The color was for additional types of wearing 
apparel for women and men. 





Sylvia Petrasek, 
Buffums, 
Long Beach, Calif. 


The display selected is part of a group of 
millinery windows we installed last spring. 
We simulated an outdoor cafe feeling, with 
the curtains of avocado green hung on brass 
rods to separate the seated cafe patrons from 
the sidewalk pedestrians. Each double window 
displayed two important colors in the spring 
millinery store, and the ready-to-wear followed 
through. 

These displays sold more millinery directly 
from the windows than ever before; also the 
ready-to-wear, which was really incidental to 
the whole set-up, sold amazingly well, too. 
Now you can see why I chose these as my 
favorite bank of windows. 


Randolph H. Irwin, 
Sears, Roebuck & Co. (Mondawmin), 
Baltimore 


This is our new “High Fidelity Center.” 
This is more of a semi-permanent installation 
rather than a display in the true sense of the 
word. As you know, at Sears these depart- 
mental layouts and changes fall under the re- 
sponsibility of the display department. Setting 
aside a space devoted strictly to Hi-Fi, we 
realized, was a necessity from several points 
of view. It had to be acoustically more perfect 
than the rest of our radio-television depart- 
ment (note the drapery on the wall). It 
needed a salon atmosphere where the customer 
could sit and listen (chairs are not shown) 
to the various subtle differences in high fidelity 
reproductions. The very appearance of the 
merchandise required it to be dramatized in 
a setting of its own. 

The upper wall was painted a spice brown. 
The lettering was cut from wallboard and 
painted white with gold edges. The draperies 
are a harmonizing modern print. Two 150- 
watt spotlights on the lettering help to high- 
light this area, which is somewhat away from 
the main aisle. 

We nominate this as one of our favorites 
for 1957 because of the wonderful and in- 
creased acceptance we have had in this line 
of merchandise. Our figures prove that our 
sales increased 300 per cent! This, we feel, is 
a good example of a department within a 
department. 
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Gene Moore, 
Bonwit Teller. 
New York City 


lt is always gratifying when the decor and 
the mannequin are involved in a true 
rather than two 
standing as individual, even 


three- 


dimensional sense, separate 
though 


In the series of windows 


entities 
related, statements 
from which this is an example (upper left) 


this aspect was very successful. The merchan- 
dise because of its solid contrast to the pat- 
terned background that encompassed it was 
dominant and enhanced. Of course the very 
first thing a window must do is stop people 
and make them look and the boldness of this 
window was a magnet. The optical illusion 
factor caused people to spend some time look- 
ing and being intrigued. 


Adrian Delsman, 
Famous-Barr Company, 
St. Louis 


“B-G.” as almost 
knows, stands for “ 


every working 
3usiness Girl.” 


woman 
This win- 
dow, one of a series of eight, was based on a 
different approach to a trite subject. The 
silver-edged enlargements of typewriter keys, 
the paper clips scattered on the floor, the type- 
writers in the accessory units, in an all-black 
setting, had strong and favorable impact on 
the group to which the displays were pointed. 


Hans Corstens, 
Younker-Davidson's, 
Sioux City, lowa 


This display was a tie-in with the House and 
Garden colors and National Home Builders 
Week. The background was done in antique 
white, as was the carpet. The sofa was in 
antique white and Siamese pink. <A drape 
fanned on the background had the colors of 
the sofa, plus carnation pink. 
is in a 


The furniture 
modern design, especially 
finished to blend with the basic antique white. 


new low 


Luke Maletich, 
Gimbel Brothers, 
New York City 


This window reaches near authenticity in 
the reproduction, both inside and out, of the 
Pilgrim First Fort and Meeting House in 
Plymouth, Mass. The planning and execution 
of this window were carried out entirely by 
our own display department. This display was 
part of Gimbel’s salute to the Mayflower II 
on its arrival in New York City. 
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W. F. Meissner, 
Ohrbach’'s, 
Los Angeles 


Twice each year our buyers search the 
fashion centers of the world for the newest 
and smartest fashions. These selections are 
flown back to America where they are meticu- 
lously translated in every detail except price. 
It is of the fall import promotion that my 
selection is chosen, one in which the entire dis- 
play staff enjoyed taking part. Window 
tings were accomplished quite simply 
the use of crinkled white seamless 
crystal chandeliers, and gilt Louis XV 
— allowing fashion to speak for itself. 


set- 
with 
paper, 
chairs 


Ivan K. Diehm, 
Braunstein’'s, 
Wilmington 


Perhaps not my best, but my favorite display 
for the past year, is this 
Effect and results were such that | was re- 
quested to have it stay an extra week. The 
window was lined with black seamless paper 
and each section displayed a different color of 
hat, lighted on top by a colored spot, on the 
bottom with a colored fluorescent tube 
namely, yellow, pink, and greenish blue. 


millinery window. 


Charles Nelson, 
Snellenburgs, 
Philadelphia 


Snellenburgs, DeSoto, and Henry Rosenfeld 
collaborated to present an exciting promotion 
that included six fashion windows plus main 
floor and men’s store interior displays. The 
bank of Market street windows caused much 
comment, not only during the installation (all 
glass had to be removed and the autos driven 


in) but even more after the windows had 
been opened again for display. The back- 


ground murals depicted seaside, mountain, and 
other resort type scenes, but the one that was 
most discussed was the waterfront scene pic- 
tured here. 

The authentic and realistic quality of the 
mural, with the car seemingly about to be 
lifted into the ship by cargo net, seemed to be 
the real stopper of sidewalk traffic. 
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Frank Foyt, 
Sakowitz Brothers, 
Houston 


This is one of 18 windows featuring our fall 
color promotion. The interior in all respective 
departments was tied in also. The color was 
a shade of blue which we called “Blue Tattoo.” 
Perhaps the reason | liked it best is because 
of the unusual nature pursued in developing 
this promotion. The usual course would have 
been something pertaining to a sailor, since 


most people associate tattoos with sailors. 
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was a fashion 


promotion it 
After 
extensive research we found that tattoos origi- 
in the 
Hence the 


high 


where it 


follow 


is quite an art 
this form of 


nated Orient, 
decision to 
tattoos. 

Then came the real problem of developing a 
method of producing and developing a medium 
which would resemble tattoo work in its best 
form of art as practiced in the Orient. After 
experimentation we developed a life-like re- 
semblance in showing tattoo work. 
success 


was a real 


The prom tte *} 











A. Gault, 
The Halle Brothers Company, 
Cleveland 


Displaymen carefully try to avoid “sale win- 
dows.” I am submitting a picture of Halle’s 
Semi-annuai sale of ‘me furniture” as a sug- 
gestion of how sale windows may be done 
with a high fashion flair 

[his window featuring imports from Italy 
was done in stark white with gold. The only 
color used in the window was the staccato 
accent of Mediterranean blue provided by the 
throw pillows The window, while getting 
wcross the message of the sale of fine furniture 
1IsO got across the message of very nine furni- 
ture from a very fine store. I think if more 
sale windows could be put on this plane it 
vould be an advantage both to the displayman 
and to the store show ing this type of window. 


A. T. Kalasky, 
Joslin's, 
Denver 


We selected this window because of the ex- 
cellent response in sales. The motif of the 
window combined many elements, dramatically 
and factually. The first glimpse of the float- 
ing bubbles, automatic washer, and large 
clothes pins instantly emphasized the fact that 
these dresses can be washed. The suspended 
torso forms somewhat indicated the lightness 
of this mew material. Fashion magazines 
throughout the window, also rolled in the 
necks of the figures, assured prospective cus- 
tomers of the national acceptance of these 


tashions. 




































































KAY WINDSOR 


the took You love 




















Jane Hushea, 
The Ohio Optical Company, 
Canton, Ohio 


This display was built around the name of 
the frame featured — “Cleopatra.” Sidewalk 
superintendents, while the window was being 
installed, requested that the showcard read 
“Cleopatra had an exciting frame” but it was 
left as originally written: “Cleopatra — an 
exciting frame.” The four Nefertete plaques 
and the sphinx were done by the writer. The 
wheat spray, in all colors, was direct from the 
five-and-ten. This was the first time I used 
a waist-length figure, and it did draw attention 
to the product. 


Of EASY living 
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Mildred Quarture, 
Kaufmann's, 
Pittsburgh 

































This was one of a bank of five Smithfeld 
street windows which we had for our college 
promotion—With a flair, fashion goes to col- 
lege.” Foreign sports cars were used in the 
windows, and the ready-to-wear was coordi- 
nated with the car colors, which were grey, 
blue, white, red, and black. I held my breath, 
but fortunately no glass was broken as we 
installed and removed the cars 


Russell D. Shaw, 
Dickson & Ives, Inc.. 


Orlando, Fla. 


This is not the “most beautiful’ window, but 
it was one of the most effective selling win- 
dows in the history of the store. The humor- 
ous theme proved a real crowd-stopper. The 
sign in front of the wallboard-and-plywood 
woman with her hand in her husband’s trouser 
pocket stated: “I’ve just got to have more of 
those Springmaid sheets on sale at Dickson & 
Ives.” The background wall was covered 
with green seamless paper, lighted with green 
fluorescent lights. More sheets were sold than 
anticipated, and our buyer had to re-order. 





J. Musolf, 
Fa. Braun, 
Mannheim, Germany 





Under the title “Leading choice of Braun” | 
had 25 textile displays done, among which 
was this one for Honan silks. A 220-centi 
meter Buddha was modeled after a Chinese 
sculpture. This was a display which caused 
an extremely good selling success and that | 
liked even more because of this reason 
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Walter V. Krysto, 
Jordan Marsh Company, 
Boston 


It is very difficult to select the outstanding window, as we at Jordan Marsh have over 120 
windows. The 144-foot window is probably the most outstanding because it is one long- 
uninterrupted bank which I know is the largest in the world. In the particular display pictured, 
women’s fashions were shown for three separate periods of the day, including the office and 
her social life after work. 


F. B. Asmussen, 
The Meyer Emporium, 
Melbourne, Australia 


| have chosen this as my favorite window— 
my first reason being because it won a first 
prize of a trip to Paris during French Fashion 
Fortnight. Secondly, | like fashion windows 
that have atmosphere. 

This window was one of seven that showed 
the interiors of famous fashion houses, this 
one being Balenciaga. The idea was that 
where the central figure in white is now, a 
real model paraded at intervals during the day. 
She paraded not to the people outside the 
window, but to those inside; they of course 
were showing apparel for the cocktail hour. 
ne looked through this window into the 














interior through a broken framework of the 
exterior. The inside was papered in a red 
damask with gold drapes and had Louis furni- 
ture upholstered in gold brocade. The floor 
was simulated white marble with black dia- 
monds and a Persian carpet. The descriptive 
ticket was painted on velvet and stood on an 
ornate wood easel. 





Ted Solomon, 
A. Harris & Co.., 
Dallas 


This is one photograph of a presentation of 
12 import merchandise windows. Wallboard 
panels were painted in different flag colors and 
fitted against the window glass on each side 
of the window as a framing. The entire bat- 
tery was done in this manner, and it made a 
very colorful front. In the center of each 
glass was painted a 6-foot simplified outline 
of the world, using only the latitude and longi- 
tudinal lines done in turquoise with tempera 
and creating a very modern effect. 
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H. McKim Glazebrook, 
1. Miller, 
New York City 


We like this window because of its extreme simplicity and the direct way in which it 
relates to the story of the merchandise and its presentation. 

The window message was immediately apparent clear across the avenue, even without 
copy — “Evins sets a polished brass buckle on a skinny pump.” 
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R. Schultz, 
The M. O'Neil Company, 
Akron 
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This Easter window was our favorite. It 
was animated, with appropriate music playing 
on the outside. A “Mumps” quarantine sign 
was on the door, with a little girl in the win- 
dow with the usual cloth tied around her head, 
watching the antics of children outside on the 
lawn. We had the costumes for the figures 
made in our alteration department. 

The trees were a sparkling pink with mag- 
nolias attached. We thoroughly enjoyed mak- 
ing this up, and we received wonderful reac- 
tion and comment from the public. 


J. Howard Schneider, 
Spokane Dry Goods Company, 
Spokane 


During 1957 we did many interesting dis- 
plays, but I chose this institutional window 
for its sheer fun and effective fantasy. In 
this corner setting we endeavored to capture 
the spirit of springtime during the city’s annual 
Lilac Festival. The entire display was in 
the pink-to-mauve tones — even to the para- 
keets and macaw housed in the giant bird- 
cages. Chirping and singing birds could be 
heard throughout the shopping area by the 
use of concealed speakers. The theme of the 
display with the children posed in their frothy 
pink dresses was explained by the card copy: 
“Springtime is Lilac Time. Once I had a 
party, and I wore my party dress; my guests 
were birds and lilacs — Oh, what happiness!” 
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W. Arthur Groy, 
Lansburgh's, 
Washington, D. C. 


This was one of our favorite windows be- 
cause it plainly told the customers that we had 
a suit to fit practically all sizes and shapes of 
men, in six individual styles and six individual 





fabrics. The customers’ response was ex- 
cellent. Upon this basic theory of a “Window 
Sale” we have built, and are continuing to 
build. a sizeable suit volume with six basic 
stvles, colors, and fabrics. 





Earle W. Pratt. 
Strouss-Hirschberg s, 
Youngstown, Ohio 


| enjoy seeing a window that 1s simple m 
design, pretty in appearance, and has customer 


957 


interest thus my choice for ] 





Charles G. Gallagher, 
Lichtenstein's, 
Corpus Christi, Texas 


This artless presentation in my opinion did 
an excellent job of selling a store and selling 
an important name in high fashion. 

The single mannequin created the interest. 
backed with panels of red felt on the ceiling, 
floor, and wall. 
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John A. Rosenberg, 
Abraham & Straus, 
Brooklyn 


This is a display which we featured early in 
the current season of evening apparel, which 
caused quite a bit of comment and customer 
response. The mosaic panel used was designed 
and created by the distinguished artist, Valerie 
Clarebout, whom we are hearing much about 
at present. 


Herbert Muller, 
Kaufhof, 


Dusseldorf, Germany 


lt is very difficult to say which of one’s 
windows 1S the very best because a photo 
graphed window does not always show tl 
real value. 

This baby window liked. Color, motit 
illumination, and correct treatment of the win 
dow are well matched to appeal to the mind 
of our customers. The motif at one and the 
same time is a demonstration and also places 
value on the articles 





E. Supple, 
D. M. Read, Inc.., 
Bridgeport, Conn. 


This year we are 100 years old, and my 
selection is one of our anniversary windows. 
In half its space it shows modern merchandise 
and in the other half are old gowns we bor- 
rowed. We sold out all our regular merchan- 
dise and had to re-order on some items. The 
dispiay was very successful as a combined 
institutional and selling window. These anni- 
versary windows were left in for an entire 
month. 
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Odell McWhorter, 
Hughes & Hatcher, 
Detroit 


This is the window I liked the most during 
the year. The magnolia leaf frame was 9 
feet by 4% feet in size. The magnolia leaves 
were dark brown, the same as the leaves on 
the floral unit. The frame was suspended and 
two suits were hung within it. The entire 
theme was “Burnished Brown.” The frame 
and the suits matched and the back-lighting 
was white, the same as the front. 


Carl V. James, 
Mandel Brothers. 
Chicago 


[ think the display pictured here was my 
favorite of the year. It is self-explanatory. 


Jim Threlkel, 
Burdine's, 
Fort Lauderdale, Fla. 


series of Easter windows 
for smaller children. All the windows around 
the store were done as park scenes. This one 
I thought particularly interesting, as every- 
thing was made by my evening display class, 
made up of students from the Adult Education 
Division of Florida schools. It was the first 
major project for all students working on a 
window. 


This is part of a 
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James F. Burnside, 
Hochschild, Kohn & Co., 


Baltimore 


We think this window was our best for the 
year. During the month of September our 
store presented a bank of three main thorough- 
fare windows devoted to fine shoes. Several 
traveling fashion representatives remarked that 
these windows were the most effective that 
they had seen. 

Our efforts were best applauded by the 
customer response, which was not only im- 
mediate, but which was forthcoming through- 
out the month, even after the display had been 
removed. The success of the windows was 
shown graphically by the fact that Hochschild, 
Kohn & Co. received the largest share of 
Baltimore’s shoe business for the month. 


W. O. Griffin, 
L. $. Donaldson Company, 
Minneapolis 


This is my choice. My reasons are: (1) 
The tremendous community acceptance. People 
made special trips to Minneapolis from St. 
Paul and the surrounding shopping area to 
view it with their children; (2) the action in 
the window was with live models, depicting 
Santa and Mrs. Santa, with the help of an 
elf, packing Santa’s huge bag for his midnight 
run on Christmas Eve...done in pantomime; 
(3) the added amusement caused by the elf 
continually getting in the way by stumbling, 
playing with the wind-up toys, and fondling 
dolls, pandas, and animals; Santa finally 
having to put the elf into a larg box to get 
rid of him remembering the elf just as he 
is about to leave and as he opens the box the 
elf pops up dressed as a clown. The shows 
were scheduled 20 minutes on and 20 minutes 
off from 10 a.m. to 10 p.m. daily. This 
window will be repeated for Christmas 1957, 


Elmer C. Diehl, 
Sommer & Kaufmann, 
San Francisco 


This co-ed shoe display consisted of several 
elements combined to form a single unit. A 
large panel in colors of pale blue, yellow, red, 
green, and brown depicted various points of 
interest on campus. The wire globe at the 
left displayed the latest in shoe ornaments for 
the college Miss. Red chiffon drapes added 
a touch of the theatre to the display. 

“Beau Bait for all your campus occasions,’ 
the theme, did the trick in selling flats and 
ornaments in a decorative and dignified display. 
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Joe Kreis, 
Soks-Fifth Avenue. 
Chicago 


This year the windows | enjoyed doing the 
most were of our \ oyager collection of sports- 
wear. | liked them because of their clean, 
stark lines. They showed our merchandise 
well and sold well. The window pictured was 
one of our five displays on this promotion. 

We used black and gold beaded curtains and 
black lacquered screens covered in sheer silk 
which absorbed our blue and green lighting 
beautifully. A black bench covered in a varied 
assortment of velvet pillows was used along 
with a live philodendron plant. The merchan- 
dise shown was silk dresses and separates in 
pinks and blues with touches of yellow on a 
white background. 





Jack Boghosse, 
Goldblatt Brothers, Inc.., 
Chicago 


| like this window because it is an outstand- 
ing one. It combines two thoughts, which 
was the objective; namely, a pajama party 
focused around favorite recording stars. 

Furniture and setting suggested the modern 
trend in today’s living. The promotion was 
very successful. There were six of these 
windows. 










































































Gerald Dunston, 
Trupp & Tuffly, 
Houston 


I think this was my most successful window 
of the year. It was a color promotion by 
Fortunet shoes and the theme worked fine 
with the real gingersnaps. 
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Hermann Schlipphacke, 
Kaufhof, 
Cologne, Germany 


| consider this as my best of the year. [his 
is a “junior” window featuring in an original 
way an aspect of our times. Here in Ger- 
many as in other European countries, young 
men buy old cars which can still be driven 
and adorn them with gay paintings, phrases, 
etc. They use them for week-ends, and they 
can also be seen in the streets. 

By featuring this aspect, the window repre- 
sented lively reality and met with an enthusi- 
astic response from the public. The figures 
are blow-ups mounted on wallboard and 
dressed with real suits. 


Heinz Richter, 
Kaufhof, 
Frankfort, Germany 


To choose a show window as the best of a 
year's work is very difficult because there are 
so many windows which differ in their quality 
but which only differ in their style. This 
one I chose because of its great simplicity and 
because it created a buying urge for the mer- 
chandise. 

The large city atmosphere was that of New 
York, as the merchandise is American. And 
the absolute center of attraction is just this 
merchandise, which appears as a living, illumi- 
nated group. This window was shown during 
the America Show of Kaufhof and achieved 
great success. 


PE, SOO IP GE tras Ot me aaa: 
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Waldemar Werner, 
Kaufhof-Hohestrasse, 
Cologne, Germany 


| liked this window because it has simpk 
lines, tells its story quickly and without 
equivocation, and for its dramatic impact. 
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kK LEBRATION has 


tion this season in Manhattan. 


tollowed celebra 
Begin- 
ning with the Fitth Avenue Associa- 
tions golden jubilee, moving on to the visit 
f Britain's “Salute to the 
and finally extending on to Christ- 
For the “Salute to the Seasons,” 
is planned tor 


queen, then a 
Seasons,” 
which 


tidasS 


each major tashion season 
throughout the year 

plantet 
along Fitth 


filled with 


tall, spring, summer 
placed at intervals 
avenue and, tor the first event, 


boxes were 


chrysanthemums in golden hues. 


isplay In Manhattan 


By CLARA BALDWIN 


Bright metal flag poles were grouped with 
the planters and gold and white banners 
floated from them. Colors of the banners 
will be different for each event and appro- 
priate to the season they herald. Plantings 
in the boxes, too, will be in keeping with 
the different seasons. 

Many stores marked the occasion by using 
plantings of chrysanthemumis, some on the 
outside of the store building, some in win- 
dow displays. 


For needless to say, display 
has kept pace with all the special celebra- 








others. 


originated _ still 

All the glitter of Broadway's Great White 
Way moved into Lord & Taylor with theatre 
type signing that ran through the window 


tions and also has 


bank, spelling out “Young New Yorker.” 
Copy for the window read: “Credits for this 
newest off-Broadway success: Costumes: a 
marvelous new holiday and resort collection, 
designed for the Young New Yorker Shop 
alone — Perfume: Corday’s misty ‘Fame’ — 
Stockings : Capezio’s seamless ‘Bareback’ — 
Shoes: Capezio’s wonderful satin pump.” On 
the window ledge was a small card reading 
“Our bright lights by Artkraft Strauss, 
Makers of Broadway’s Spectaculars.” 

Paul Vogler, window display director, 
strewed the window floor with black sequins. 
A simulated Broadway sign was drawn in 
white on black for the background, and the 
lighted letters were typically theatrical. Red 
frames were used against blue-black with 
white gutters, to emphasize the naked bulbs. 
The word “Young” was strung through the 
first window, and the next word continued on 
into the next, etc., so the setting was a con- 
tinuous strip. 

Five mannequins were posed in the first 
window. Reading from left to right, the 
first wore white silk with pale pink stripes, 
white gloves, a pink sash, pink bow in her 
hair, and pink satin pumps. The second 
wore white with pink and green roses, white 
accessories and fur, and brilliant and pearl 
jewelry. The third was in green with white 
gloves, green shoes, green bag, and blue and 
green iridescent beads. The fourth wore a 
turquoise dress and shoes, white gloves, bril- 


-—Both of the displays pictured above are by 


Paul Vogler, Lord & Taylor . .. At the left, 
by Edward von Castelberg, Bloomingdale's . . . 
{All photographs by courtesy of Virginia Roehl 
Studio, New York City) — 
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liant and blue earrings, and brilliant brace- 
lets. The fifth had a dress of white with 
pale blue flowers printed on it, blue velvet 
sash, blue scarf, pale blue shoes, and bril- 
liant earrings. She was seated in a large 
lighted “O,” and a theatre bill lay at her 
feet. 

On the ledge a small copy card was placed 
with a grouping of perfumes, costume jewel- 
ry, and green accessory items. The copy 
read: “Important, beautiful, individual 
touches of color — this is the role of jewelry, 
of little envelope bags, from the Young 
New Yorker Boutique.” Below the large 
copy card for the window was a second 
accessory grouping, this in pink. 

Paul Vogler designed a dramatic butterfly 
window for another celebration — this in 
connection with “The Avenue of Silk, In- 
ternational Silk Congress in October 1957.” 
A framed citation centered at the window 
front read: “International Silk Association 
U.S.A. salutes Dorothy Shaver of Lord & 
Taylor —” 

The floor of the window was covered in 
white paper on which was a print of but- 
terflies. The back wall was covered with 
white paper splattered in black, with a 
montage design in blue and detail in black. 

Great banners of silks were arranged 
from standards, three down each side of the 
window and each a different color: yellow, 
blue flowered, red, red brocade, green, and 
purple. Posed between the side drapes was 
a figure made of white spun glass over 
winking lights. Butterflies were fastened on 
the figure and more of them adorned her big 
white spun-glass hat. 

A mannequin holding a butterfly toward 
the spun-glass figure was posed near the 
drapings. She wore a gown of chartreuse 
brocade, with a sash of blued grey, a white 

[Please turn to page 64] 


—Directly above, by Gene Moore, Bonwit 

Teller . . . Upper right, by Laurence Reiter, 

Andrew Geller's . . . Center, by Laurence 

Bartscher, Henri Bendel . . . At the right, by 
John Liles, Franklin Simon & Co.— 
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Yarn balloons, either cut from cardboard and painted to 
resemble yarn or moulded of chicken wire and covered with 
actual yarn in different warm colors, carry baskets filled with 
real balls of yarn, together with such finished articles as socks, 
scarfs, and the like. 





For a sale of men’s suits the original 
price tag — over-size and attached to 
the standard at the left — has the price 
crossed out. Smaller tags in front of 
each garment give the sale price. The 
hand protruding from the wall is three- 
dimensional, cut from wallboard or card- 


board. 





For a winter clearance sale of women's 
apparel. Two rows of steps issue from 
the background, with a dress or coat 
shown on each step. Three additional 
garments are placed on the floor to fill 
the foreground space. 
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For this display, adaptable to either 
carnival or Valentine's Day, a number of 
nylon cords are placed at the left in a 
slanting arrangement, some of the spaces 
being filled with colored sheets of card- 
board. The suspended figure can be 
either a mannequin or a cutout from wall- 


board. 





On a black panel on the right is a 
more or less realistic sketch to which real 
undergarments are applied, padding as 
necessary. On the left is an irregular 
form of welded rods with small platforms 
to hold the individual pieces of merchan- 
dise. Rims of the platforms are painted 
grey, the tops lilac. On the backwall a 
simple bar in grey gives a finishing touch. 
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This is suggested for any display with a Mexican tie-in. 
The sombrero is made of a wire frame covered with 
paper or can be done in papier mache. Inside the cone 
of the hat is a spotlight, focused on the serape — this 
latter being painted, if necessary, on wallboard. The 
exaggerated mustache can be cut from cardboard, on 
which black cloth may be adhered. 





RE-HOLIDAY excitement, with the em- 

phasis on glamour, provided the theme 
for windows up and down Chicago's 
State street in recent days. Fashions for 
the hostess and party-goer held the spot- 
light, but a secondary emphasis was placed 
on home furnishings, tableware, and house- 
wares to make holiday entertaining easier 
and more decorative. 

Glamorous lounging apparel filled a win- 
dow at Lytton’s. Contrary to his usual cus- 
tom of presenting a series of small displays, 
Display Director G. C. Bowen removed par- 
from State street windows to form 
one unit. Using a few handsome props and 
four mannequins, the effect was, as usual, 
extremely eye-catching. 

On the off-white back wall four antiqued 
mirrors centered with gold-framed me- 
dallions were hung. A large white and gold 
candle sconce hung with crystal beads was 
centered between the pairs of mirrors. On a 
white wrought iron bench cushioned in black 


titions 


velvet one mannequin reclined and three 
others stood or knelt about. They dis- 
played slacks and shirts in glamorous 


fabrics such as black velveteen, white bro- 
cade, and silk prints as indicated by a sign 
at the front of the window. Placed between 
two low glass shelves holding accessories, 
it read “Printed perfection our sleek 
separates in a holiday mood.” 

Miniature tableaus of the original Thanks- 
celebration were used in a series of 
six windows at Carson's. In the display 
pictured in the second photograph a Pilgrim 
family welcomed Indian guests to the feast. 
The figures were approximately one-half 
life-size. A large painted reproduction of an 
ancient maritime chart torn open to display 
the scene provided an appropriate setting. 

To one side of the window a life-size 
papier mache Indian surveyed the scene. At 
his feet was a heap of the Pilgrim’s typical 
harvest products — Indian corn, squash, etc. 
Contemporary tableware and hostess gifts 
were arranged on low, painted steps against 
this holiday backdrop. 


giving 




















There's A Holiday 


At the other side of the window a manne- 
quin was dressed in a velveteen and quilted 


cotton hostess gown. The two elements of 
the display were tied together by a sign in 
the front of the window: “Thanksgiving, 
Our American Heritage Carson Pirie 
Scott & Co. presents ... Gifts, a background 
for holiday dining or contemporary living.” 

Except for the merchandise displayed and 
variations in the Indian-Pilgrim figures, the 
windows in the series were all similar. 
Clement Bradley is display director for 
Carson's. 

Virginia Paxson and her display staff at 
Marshall Field & Co. anticipated the Christ- 
mas season with a series of 12 windows built 
around the theme of gift giving. Quotations 
from Shakespeare appropriate to the theme 
were on a sign in each window. A small 
stage scaled to figures 2 feet tall was against 
the back wall. A blow-up photostat of a 
medieval interior formed the stage back- 
drop. Against this a figure of Romeo in 
white tights and brilliant velvet tunic offered 





a gift package to a life-size mannequin spec- 
tator. The stage was decorated with gold 
carving and fretwork. A large swag of gold 
veivet ribbon framed it against the off-white 
wall. 

A special pale finish and elaborately coif- 
fured wigs gave the fashion mannequins 
an ethereal look appropriate to the scene. 
Each displayed an elegant evening fashion 
in white; the one pictured was of white 
satin with jeweled applique of entwining 
grapes and vines. A gilded theatre chair 
held accessories in white and gold. A sign 
on the white snow-covered floor read, “O! 
That I were the glove upon that hand,” 
and identified the fashions and accessories 
as well as the author. 


—At the top of the page by G. C. Bowen, 
Directly above, by Clement 
Bradley, Carson Pirie Scott & Co... . At the 
left, by Virginia Paxson, Marshall Field & Co.— 
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Sparkle In Chicago Display By RICHARD DAY 


Morris B. Sachs, State street's newcomer 
in the ranks of department stores, featured 
winter coats in a display of “Vintage Colors 

. new and exciting for °57.” 

In the center of the trellis 
supported artificial vines and grape leaves. 
Wine bottles of various shapes hung from 
the trellis and stood about on the floor 
underneath it. One Chianti container had a 
neck 5 feet long. Three mannequins wore 
fur-collared coats in varying wine shades. 

Another Sachs’ window (not pictured) put 
the accent on glamour for evening wear. At 
the back was a framework of white-painted 
wood strips with French golden 
strips. Over the doors was a large gold and 
white baroque scroll. Draperies of shim- 
mering black fabric hung at the doors. In 
front stood two mannequins wearing long 
gowns in white or red and white. The sign, 
written to appeal to feminine shoppers, read 
“Holiday elegance magnificent fashions 
for a more exciting and lovely you.” 
Barofsky is Sach’s display director. 


back wall a 


doors of 


Les 
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Saks-Fifth Avenue displayed some of their 
customarily glamorous fashions in a “Tiara 
Ball” promotion. The series of windows re- 
minded shoppers of the Margaret Etter 
Creche Tiara Ball in support of Chicago's 
oldest day nursery. Saks-Fifth Avenue 
fashions were tied into the displays as the 
thing to wear at the ball. A small sign did 


this neatly: “Gleaming elegance for the 
Tiara Ball” it said of the white evening 
LOwnSsS. 

In the display pictured two mannequins 
wore the fashions. One also wore a white 
fur stole. The other mannequin appeared 


to have just placed her stole on a gold chair 
at the left. Both mannequins wore diamond 
tiaras. 

A scalloped curtain with tassles was hung 
across a large opening in the rear wall. Joe 


—Upper left, by Les Barofsky, Morris B. Sachs 
. . « Upper right, by Joseph Kries, Saks-Fifth 
Avenue ... Lower left by Jack Boghosse, Gold- 
blatt’s . . . Lower right, by Virginia Paxson— 


Kries is 
Avenue. 

Kries also had the front of his store fitted 
with 500 white lights arranged in the shape 
of a three-story Christmas tree. Up and down 
its center the tree away trom the 
building wall while it touched at the edges 
This gave it a depth that it would not hav: 
had otherwise. 


display director at Saks-Fiit! 


bow ed 


Spangles of blue lights made 
ornaments on the white tree, and more blu 
lights tormed an 8-foot star atop the tree. 
The effect was so bright that the tree could 
be seen for blocks along crowded Michigan 
avenue. 
Saks-Fifth Avenue “Silk 
Story” promotion (not illustrated) in several 
of its windows. “The shirtwaist 
a trip home or the trip south,” 


also used a 
dress tor 
a sign read 

Floor, walls and ceilings of the windows 
were beige panels of a burlap type of ma- 
terial. Surrounded by this, two mannequins 
held lighted Oriental lamps on poles while 
a third lamp on a short pole was propped 

[Please turn to page 70] 
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Inside the store, a two-story open well 
effect is achieved by separating the up and 
down escalators and arranging selling fix- 
tures between them along the main aisle. 
Big copper planters, 5 feet in diameter, 
hang from a luminous ceiling in the second 
floor, through the well to first floor ceiling 
height, and above the center aisle. Addi- 
tional planters are built along the back fix- 
tures under the escalators. Footlights and 
spotlights are trained on the planter units, 
not only to dramatize the setting but also 
to help keep the plants alive. 

The escalators and fascia of the well are 
covered with white vinyl coated fabric. The 
floor is covered in gold vinyl asbestos tiles, 
and the ceiling beyond the well opening, on 
the first floor, is also in gold. Selling fix- 
tures are of oiled walnut. Self-selection 
units of the oiled walnut, with sliding doors, 
flank the escalator. The end panels of the 
units are trimmed with white saw cuts. 
Peach-colored shelves, with their own light- 
ing units, display merchandise to full advan- 
tage. 

Down the center aisle, beyond the escala- 
tors, is the shoe section, with the different 


Richards, Miami: Ingenious Details 


UMINOUS ceilings, international touches, 
mosaic tile murals, and hanging display 
boxes are among the fascinating de- 


sign details in the new Richard's store at 
‘ : > 4 . 

Miami. Meyer Katzman, who was both ar- 
chitect and designer for the store, has 


achieved a superb modern showcase for mer- 
chandising, which is beautifully adapted to 
ts Southern setting and ingeniously intrigu- 
ing to lure the most sophisticated and lan- 
guorous resort visitor into shopping. 

The two-story building, which 1s situated 
at the north end of a shopping center mall, 
is 244 teet long by 65 teet wide and has en- 


By CLAIRE BROWN 


Kach entrance has 
65 feet of see-through windows. A _ 10-foot 
canopy extends around the entire building, 
and over each enirance is a 65-foot “bird-in- 
flight” marquee, which extends inside the 
store. Alternate panels of the outside can- 
opies are constructed of masonry grilles or 
screens. North and south facades are faced 
with white mosaic stone, while the east and 
west walls are faced with light sand-colored 
brick in a textured pattern designed to catch 
the Florida sunlight. Planted in front of 
the building are royal palms as a further 
tropical note. 


trances on three s:des. 
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divisions for men, women, and children di- 
vided from each other by differently colored 
chairs. Chairs in the men’s section are 
black, women’s blue, and children’s yellow. 
An open, white wood screen backed by blue 
drapery has horizontal strips that cut it into 
display box-like units. Fluorescent light 
strips are set into tower members of the 
screen to illuminate the merchandise dis- 
played on the shelves. Standard shoe dis- 
play devices are adapted to harmonize with 


—Above, an oval mosaic tile display platform 
is placed in front of the budget dresses section 
... Above, sections within the shoe department 
are divided by chairs of different colors . . 

Left, humorous murals are found in the infants’ 
wear department . . . (All photographs by 
courtesy of Retail Reporting Bureau, New York 


City)— 
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—Right, big copper planters, 5 feet in di- 
ameter, are hung in the store well . . . Center, 
an open wood background screen divides the 
china and glasswares sections . . . Below, in 
the gift department a see-through screen con- 
sists of cherrywood display boxes suspended 
between the uprights of white tubing— 


the overall design of the department. The 
platforms of the displayers, which are done 
in blue and white, are of mosaic tile. 

The men and boys’ clothing sections are 
adjacent to the men’s shoe section on the 
main floor. A white wood screen divides the 
department, and beyond the screen is a 
slanted, luminous ceiling supported by 
natural walnut beams. The department sign 
is a clever cut-out fish shape with “Men’s 
& Boys’ Clothing” in raised white letters. 
Featured clothes are arranged on forms in 
the openings of the screen divider, along 
with accessories. Standard revolving racks 
housed in alcoves of oiled walnut planking 
are used to display the stock in the suit 
department where the floor is of black 
ceramic tile. A multi-colored, hand-woven 
Moroccan rug is laid over the tile and a 
grouping of imported Scandinavian furni- 
ture is arranged on the rug. In the men’s 
furnishings sections, a natural horizontal 
plank fascia is used on the men’s shirt wall, 
as background for a display of shirts. Mer- 
chandise is stocked on adjustable glass 
shelves. Black cases, with oiled walnut 
drawers and white pulls, are set in white 
metal frames. Whimsical artwork and 
boldly lettered signs decorate a white plaster 
fascia. Stock is arranged in displays on 
the open shelves, in counters, and on top of 
the counter bases. 

Ar oval mosaic tile display platform placed 
in front of the budget dresses section is used 
to point up feature frocks in a dramatic 
fashion. For one display setting, a swag 
of iridescent silk gauze was draped grace- 
fully to form a background for three man- 
nequins, each wearing a lavender toned dress 
with white accessories. 

A chandelier was hung over the platform 
on which a white metal bird cage was 
arranged along with the mannequins, both 
details adding decorative elegance to the 
display. 

Other island displays are arranged on plat- 
forms throughout the different apparel de- 
partments. In the maternity shop, small 
round platforms are placed at either side of 
the selling area, each with a single manne- 
quin. For this shop, a dropped ceiling over 
the stock cases has an interesting wood tile 
treatment as a wall screen. Fascia and 
skirts of the hanging cases are covered with 
gold and silver wallpapers. Rattan peacock 
chairs are grouped with a low table both for 
decorative detail and the customer’s comfort. 
A green leafy plant is set on the table. 

Wall cases in the better coat, dress, and 
suit department are faced with a wallpaper 
in bronze, black, and brown. The amber 
interior of the cases is illuminated from top 
and bottom. <A white plaster fascia, decor- 
ated with colorful Venetian tile murals, is 
illuminated by ceiling cove lighting. Re- 
cessed incandescent lights are placed in the 
gold ceiling. A dark olive rug covers the 


[Please turn to page 56] 
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UT on the “Miracle Mile’, fur-trimmed 
fashions dictated the setting for Ohr- 
bach’s-Wilshire windows. William 
Meissner, display director, applied brown, 
oblong cork blocks to a grey wall tor his 
background. He then fastened gold sun- 
bursts on them and washed the wall with 
deep red well lights to obtain a warm and 
glittering effect. 

The merchandise was predominantly 
black with tweed and with 
either a fur piece, a fur-trimmed sweater or 
hat, as shown in the first photograph. 

To the extreme left a white reader with 
black lettering carried the caption, “The all- 
important flash of fur makes fashion news.” 
Coordinated accessories were grouped on 
the floor towards the right side to balance 
the composition. 


accessorized 


The visit of royalty to this country moved 
Keith Shaw, display director at H. S. 








Los Angeles Reporting 


Webb in Glendale, to develop a regal motit 
for an evening gown promotion. 

Using a bank of three fashion windows, 
for his main prop he suspended exquisite 
crowns from the ceiling on gold chains. The 
crowns were 3 feet across and 4 feet high, 
painted in gold and decorated with crystal 
in the form of large tear drops tor a jewel 
effect. 

In the foreground of one of the windows 
was a duplication of the crown jewels of 
England in miniature, placed on black vel- 
vet in two separate groupings. A _ hand- 
painted plate bearing the portrait of Queen 


Klizabeth centered them. Additional fac- 


By DICK JACHIM 


similes of well known precious stones were 


below the plate and two gold miniature 
crowns flanked it. 
The mannequins wore gowns of either 


garnet red, emerald green, sapphire blue, jet 
black, or crystal white. 

The readers in each of the windows were 
very formal in appearance. They were of 
gold with a miniature gold crown applied 
and with the lettering in black. They were 
inserted in a mitered frame of birch wood 
and placed straight up on the floor. The 
caption on them read, “The regal look of 
the season’s evening fashions.” 

A spotlight of the same color as that of 








the garment was directed on every one ot 
the tashions. 

Yardage in the latest patterns and vibrant 
colors of reds and greens was_ spread 
throughout the main window at Ohrbach’s- 
Downtown, where Ed Mitchell heads dis- 
play. 

The design was in four separate group- 
ings, each determined either by color or 
pattern. 

Perforated panels painted in matching col- 
ors were the main prop. They were suspended 
from the ceiling and had the fabrics secured 
to them. The majority of these fabrics were 
draped through three separate wire cubes that 
were also mounted on the perforated board. 
Leaves in fall colors were strewn freely over 
the fabrics to denote the season. The base 
of each grouping displayed patterns that 
coordinated with the yardage behind it, as 
well as an individual reader with descrip- 
tive copy. 

The price ticket on each piece of yardage 
simulated an autumn leaf. The composition 
created a wind-blown effect, which con- 
veyed the feeling of fabrics for warmth as 
well as style. 

A new silk in men’s suits appeared in the 
windows at F. C. Nash & Co., Pasadena. 
Bill Vasquez, the display director, obtained 
an interior effect by placing a shoji screen 
in black and white for his background, with 
a clear light behind it. He continued the 
Oriental motif by suspending Japanese lan- 
terns from the ceiling, incorporating a black 
wrought iron table with severe straight lines 
that held a black manzanita tree of Oriental 
feeling. The table was situated next to the 
screen and extended partially beyond the 
right side of it. 

Black cork chips covered the floor to con- 
tinue the color scheme of black and white. 
The merchandise included two 


suits, one 


—Directly above, by William Meissner, Ohr- 
bach's . . . At the left, by Keith Shaw, H. S. 
Webb Company, Glendale— 
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light and the other dark grey. They were 
on opposite sides of the screen. Coordinated 
accessories balanced the scene, these being 
placed on the table as well as the floor. 

A chic millinery and fur promotion, in 
black and white with a touch of pink, greeted 
shoppers at the Broadway-Hollywood. The 
walls were white with the center of the 
back one wallpapered, also white with black 
bordered edges and black branches running 
through it. Richard Simison, display man- 
ager, then continued the branch treatment by 
using a manzanita tree in black to display 
the millinery. To the left of it and a bit 
forward, an exquisitely dressed mannequin 
in a black gown and a hot-pink fur chapeau 
and stole, which draped from her shoulder 
and over her arm, attracted much attention. 

In the foreground, accessories consisting 
of a black fur scarf, white gloves, and a piece 
ot jewelry were placed. The reader and 
price tickets were also black with white let- 
tering, and the whole scene was tramed with 
black shutters the height of the window. 

At the May Company-Downtown, where 
Stanley Thompson is the display director, 
elegant merchandise — which included fur- 
niture, fabrics, crystal, furs and gowns — 
was displayed. A special color scheme was 
developed for each window, which consisted 
of two different colored fabrics and coor- 
dinating the balance of the window with 
these. The colors presented were turquoise 
and green, beige and pale orange, hot-pink 
and white, burnt copper and mustard, taupe 
and burnt umber, and ice-blue and moss- 
green. 

The background and floor were painted 
white to offset the colors. In the center of 
each window was a cupid on a stone pillar 
painted the color of one of the fabrics. The 
fabrics were draped around this statue and 
overflowed onto the floor. The theme was 
hand-lettered right on the window glass, 


—Upper left, by Ed Mitchell, Obhrbach's- 

Downtown . . . Left center, by Bill Vasquez, 

F. C. Nash & Co., Pasadena . . . Right center, 

by Richard Simison, the Broadway-Hollywood 

. . . At the right, by Stanley Thompson, The 
May Company-Downtown— 
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also in the color of one of the fabrics. A 
beautiful crystal chandelier, highlighted, was 
suspended from the ceiling. 

The following displays are not illustrated 

A sporting touch was used in the windows 
of Phelps-Terkel on the “Miracle Mile’. Mel 
Keith, display director, tied in a suit and 
sport clothes promotion with the harness 
races being featured at Hollywood park. 

Using mahogany platform tables which 
were oblong in design, with brass legs about 
2 inches high and with brass hardware, he 
partly covered the left side of the table with 
a colortul saddle blanket, with its racing 
numbers facing the window. On top of it 
was placed a mahogany-base suit form. The 
other end of the table held a ceramic figure 
of a trotter and his driver. Flanking the 
tables were either tie stands filled with ties 
or sport clothes on forms. All the stands 
had the mahogany base with a drawer pat 
tially pulled out to hold accessories 
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Easily Adapted Ideas For The 
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ORKING at my drawing board on a 
cold November day designing some 
spring displays points up the fact 
that this fascinating display business is a 
fast-moving one and that it is always neces- 
sary to plan far ahead for each major 
selling and merchandise promotion season. 

As I travel around the New England 
states, fixturing and remodeling stores, I al- 
ways inspect the window displays and, in 
some cases, call on the local merchants to 
talk display. 

In talking with these men I usually find 
that they appreciate the value of effective 
seasonal displays, but in many cases they feel 
that they are too expensive for their budgets. 

Some of these merchants are fortunate in 
having a displayman that has the natural 
ingenuity to be able to plan and install ef- 
fective, eye-catching displays at a reasonable 
cost. 

They know how to design props so they 
can be reused and rearranged in many other 
displays, making their initial investment a 
worthwhile one. 

These hard-working, budget-minded dis- 
playmen are the ones I always feel like 
taking my hat off to; they are the unsung 
heroes of display and they are to be found 
on practically every Main street in the 
U.S.A. I often wish that some of them 
would send me rough sketches of their 
more outstanding displays; I will be glad to 
take the time to work up a finished drawing 
to include on this page. 

Just mail the sketch along with a written 
description to the editor of DISPLAY 
WORLD, and it will be sent along to me. 

(A) I have tried to design an eye-catch- 
ing window display that can be installed at 
a low cost, and this is the type of display I 
have mentioned in the previous paragraphs. 

You can easily arrange for the loan of a 
painter's scaffold. It is then painted with 
water color in a soft poster spring shade 
which can be washed off when the scaffold 
is returned. 

Suspend it from your window ceiling and 
cover the background with pale pink paper 
on which you can paint the eye and vivid 
red lips. 

An open gallon can of paint and a few 
paint brushes can be used on the scaffold to 
complete and dress up the setting. 

This showcard which has only four words 
will tell the effective story at a glance. 

One mannequin wearing a smart spring 
dress can be placed on the scaffold and the 
floor of the window covered with grass mat- 
ting or other suitable material. 

An alternate treatment for the window 
back would be a white brick design paper 
which would snap out the bright red lips. 

(B) Most stores should plan a few prestige 
type windows, especially when party or 
evening gowns are to be featured. 

Here again it is not necessary to go over- 
board and build an expensive background or 
setting. 

We suggest a panel and base unit easily 
constructed out of wallboard mounted on a 
1- by 2-inch wood frame. The out-of-plumb 
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Smaller Store By JIM KILEY 


steps can be built from short lengths of pine 
board. 

Both the panel and base can be painted in 
pure white to enhance and snap out the color 
of the gown; if a black garment is featured 
the white panel background will be most 
effective. 

In this case the window background can 
be covered with black or midnight-blue 
paper, with the floor covered with wallboard 
blocks that have been covered with black 
and white paper. : 

(C) It is time, now that all the Christmas 
windows are installed and the important 
holiday selling season taken care of, to turn 
our thoughts to the coming of spring. With 
this in mind I have included a couple of Easter 
display units that are both functional and 
attractive. 

Once again each unit was designed with 
a reusable perforated hardboard panel. This 
sketch shows a child’s figure on the base 
but the perforated panel can also be used to 
display small accessory items. 

A number of these panel and base units 
could be used down the length of the main 
aisle in your children’s dress department to 
create an “Easter Aisle of Fashion” and a 
very successful promotion can be _ built 
around this theme. 

(D) A number of these units can also be 
used as counter top or store interior ledge 
treatments and numerous Easter fashion ac- 
cessory items can be feature-displayed on 
them. 





Welch Leaves AMC 
For Design Post 
For the past 13 years in charge of visual 
presentation and packaging for Associated 
Merchandising Corporation, New York City, 
Morris Welch has resigned in order to join 
Melanie Kahane Associates, Inc., of the 
same city, as director of industrial design. 
His successor at AMC has not yet been 
made known. 





COMING UP! 
Super-Market Month Jan. 1-31 
March of Dimes Jan. 2-31 
National Civil Service Week Jan. 12-18 
International Printing Week Jan. 12-18 
National YMCA Week Jan. 19-26 


National Fur Care Week 
Youth Week | 
American Heart Month 


Jan. 26-Feb. 2 
Jan. 26-Feb. 2 


Feb. 1-28 
Boy Scout Week Feb. 7-13 
National Electrical Week Feb. 9-15 
Abraham Lincoln’s Birthday Feb. 12 
Valentine’s Day Feb. 14 
Brotherhood Week Feb. 16-23 
Lent Begins Feb. 6-19 
George Washington’s Birthday Feb. 22 
National 4-H Club Week March 1-8 
National Home Improvement 
Month . March 1-31 
Girl Scout Week March 9-15 
National Children’s Week March 16-22 
St. Patrick’s Day 7 March 17 
National Teen-Agers Da March 21 
Palm Sunday March 30 
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REDUCES COST-IMPROVES 
THE QUALITY OF YOUR 
CUTOUT WORK 


CUTS DESIGNS OF ANY SIZE IN AL- 
MOST ANY SHEET MATERIAL ... 
The Cutawl starts cutting anywhere — 
makes its own starting hole. The mate- 
rial remains stationary; only the Cutawl 
is moved. Exclusive “swivel blade ac- 
tion” makes cutting even intricate de- 
signs almost effortless. Requires little 
training to operate. 


EXCLUSIVE FEATURES 


® Faster Cutting Speed 

New Hi -Power Drive 
Lighter Weight 

Adjustable Guide Handles 
Front Panel Blade Controls 


Recessed Guide Lights -- 
Dust Blower 


@® Rugged, Compact Design 
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Actual 
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dealer. 


Write for 


and name of 


catalog price 
local 


demonstrations given on request. 
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NADI Appoints Gabriel Valenti 






As Managing Director 


The promotion of display to get priority in a more dynamic 


program by the association . . . Market Week attendance 


and sales exceed expectations . . . Largest December event 


in number of exhibitors and amount of space used. 


HE annual spring and Easter Display 
Market Week of the National Associa- 
tion of Display Industries was held at 
the New York Trade Show building, New 
York City, December &th through the 12th 
and proved to be exceptionally good trom 
standpoint. From the 
viewpoint it was the 
show in history. 


every association's 
December 
Attendance was good and 
buying was better than had been anticipated. 

Highlight of the 
of the NADI was the 
Gabriel M. Valenti as 
of the association 
before 
Was 


largest 


meeting 
appointment of 
managing director 
He will begin his new 
duties January 1. Until recently 
Valenti promotion manager of 
Servel, Inc., International, until its almaga- 
mation with another firm. He has experi- 
as an auditor and personnel manager 
of the James Stewart 


semi-annual 


sales 


ence 
7 Construction Com- 
pany of South America, and as branch man- 
of the Federal Export Corporation. 
He is 39 years old, married, has a Bachelor 
of Science Degree from Fordham university 
Master of Science Degree 
Georgetown university. He speaks 
and Spanish fluently. 
war Valenti enlisted in the 
Seabees, was commissioned as an ensign 
on destroyer duty in the Atlantic and 
Pacific areas, and later was recalled to 
active duty as a business specialist during 
the Korean war. He is a_ lieutenant- 
commander in the Supply Corps. His hob- 
photography and the reading of 
business publications. 


ager 


from 
Italian 


and a 


During the 


bies are 


His appointment emphasizes the new 
NADI policy of proceeding with a promo- 
tional program for display as a merchan- 
dising and selling medium in _ retailing. 
More than 150 candidates for the position 
of managing director 
committee of the Board of Directors of the 
and from the final four the 
Board unanimously Valenti, the 
general membership of the NADI later 
wholeheartedly approving the selection. 

The offices of the group will be moved 
from Chicago to New York City, at the 
New York Trade Show building, 500 Eighth 
avenue. 


were screened by a 


ass ciation, 


che se 


The general membership business meet- 
ing followed a dinner at the Hotel New 
Yorker on December 6th. A record attend- 
was taken as an indication of the 
intense interest felt for the welfare of the 
association. 


ance 
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President Sylvan Freund, Decorative 
Plant Corporation, New York City, gave a 
detailed report of the progress made by 
the NADI since its meeting in Chicago last 
June. He stated enthusiastically that the 
association is now in good financial condi- 
tion and in a position to adopt an aggres- 
sive display promotion program. 

A committee was appointed to undertake 
a revision of the NADI constitution: mem- 
bers are Irwin A. Rhodes, Madisonia Mani- 
kins, New York City; Fred Reynolds, Rey- 
nolds Printasign Company, Pacoima, Calif.; 
George Silvestri, Silvestri Art Mfg. Com- 
pany, Chicago: Richard J. Adler, Adler- 
Jones Company, Chicago, and Nathan 
Silverblatt, DISPLAY WORLD. 

Silvestri that the constitution 
be amended to permit membership on the 
part of foreign display companies, requests 
for such membership having been received 
trom Canada, Mexico, and Holland. Action 
on the proposal will be taken up at the 
NADI meeting in June. 


prop sed 


The following nominating committee was 
appointed tor the forthcoming 
also scheduled for June: C. G. 
Bulkley, Dunton & Co., Corry, Pa.; L. J. 
Charrot, of the New York City 


elections, 


Woelky, 


firm of 


: : 





—Gabriel M. Valenti— 


the same name; Norbert H. Austen, Austen 
Display, Inc., New York City; Gordon 
Keith, Gordon Keith Originals, Columbus, 
Ohio, and Max S. Mayer, The Greneker 
Corporation, New York City. 

After much discussion of a proposal to 
hold all Market Weeks in New York City 
the matter was referred to the committee 
on the revision of the constitution. It was 
pointed out that commitments have already 
been made for Chicago for the Market Week 
in 1959, 

[Please turn to page 74] 


—Opposite page, upper left, Sylvan Freund, John J. Denton, David Sloan, Richard Adler, George 
Silvestri, C. G. Woelky, Fritz Oltmanns, Irwin A. Rhodes, Lawrence J. Charrot . . . Upper right, 
Nathan Silverblatt, Phil Gray, Philip Bulzer, Sid Gard, Mr. and Mrs. Kurt Tannhauser, Sam 


Canner, Joseph DiGrazia, Harry Berkoff, Benjamin Wolburg 


. . Second from top, left, Ledo 


Sanderson, Bud Rosen, Norbert H. Austen, Ludwig Musliner, Werner S. Brunn, Richard O. 
Langham, Mel Butler, T. Leonard Weltman, Gabriel Valenti, Mrs. Sylvan Freund . . . Second 
from top, right, Louis F. Loock, Mr. and Mrs. Angelo Puddu, Mr. and Mrs. C. Martinelli, Bob 


Lukins, Ted Key, Nat Siegel, Dave Starkman, Max S. Mayer . 


. . Third from top, left, Chuck 


Wolpert, John March, Gordon Keith, Harold Reed, Mac Strumpf, Edgar E. Moser, Bernard 


Lubow . 


. . Third from top, right, Sam Kay, Tom Hughes, David Opperman, Norman Singer, 


David Kessler, Bernard Schwartz, Leon Macklin, Julius Silber, Samuel Gillinson, Norman Ginsberg— 


—Third from bottom, left, Phil Weinberg, Sam Rosenthal, Irving Rosenthal, Allen Daniel, Monte 
Seewald, Gordon Price, Earl W. Gasthoff, J. F. Gasthoff, Percy Wisoff, Ernest Salomon 

Third from bottom, right, Eugene Eppler, Bill Morgan, Frank Dubin, Alfred Lutz, Joseph Helft, 
Mildred Baddish, Jules Baddish, Herman Stern, Martin Schloss, Werner Leburg . . . Second from 
bottom, left, Mr. and Mrs. William Price, Mr. and Mrs. Walter Sturm, Morris Ruderman, Rose 


Carano, Steve Carano, Charles Medved, Mr. and Mrs. William Baer... 


Second from bottom, 


right, Arnold Pierson, S. D. Chairman, Joseph A. Donato, B. L. Schaeffer, J. L. Ullman, Harry 
Menzin, Mrs. M. Ullman, Mrs. E. Menzin, Robert Ohlhorst, Jr., Rocco Scarano, Frank Scarano 
... Lower left, Frank Matsch, Hal Kiernan, Adrian Roman, Nat Eisner, Bert Klein, Sam Rosaler, 


Joe Marcus, Oscar F. Igersheim, John Labaschin, Milton Werner 


. . Lower right, Al Cole, 


Irving Sloane, Barbara Nesbit, Jim Nesbit, Joseph Wishner, Arthur Maharam, Joe Blow, Milton 
Wein, Noel R. Frank, Albert W. Sabel— 
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—Display Director James A. Allen and 

an aes) ae Mrs. Allen, of Abdalla's, Opelousas, La., 
, : an with Lloyd Nolan, actor, at Warner 
Brothers Studio restourant in Hollywood. 
The Allens were on an expense-paid trip 
awarded by the Hotpoint Company for 
the Hotpoint television display contest— 


; ” on gain: <= RTS SRS 
MN es 8 ae a . 


—Claire Bressler, Bressier's Hard- 

ware, Inc., St. Albans, N. Y., holds 

two medals which she won for hard- 

ware display in DISPLAY WORLD's 

International Display Contest for 
1956— 





Photographs for this page 
are always welcome, the 
more informal the better. 
Address them to Editor, 
DISPLAY WORLD, 


Cincinnati |. 














—At a style show 
held for the South- 
ern California Dis- 
play Association in 
Los Angeles: Duren 
Jones, H. S. Webb's, 
is the commentator 
and the hot-rodder bes 

William Meissner | | it aamce §=— —Sobby Derr (left) 

display director for ~s _ bes mans) | 7 ; ond Frank Harville, 

th... “ o Le . of Leggett's Depart- 

| : — 4 | ment Store, Newport 

News, Va., painting 

a scene for a win- 

dow background— 


—This is Shirley Tattersfield, one of the few 
women artists who specialize in store display 
and store murals. In other fields she has dem- 
onstrated her ability in writing poetry, was a 
professional model, spent several seasons in 
summer stock (turning down a Hollywood con- 
tract), has taught painting and related sub- 
jects, special displays designer, and studied 
cooking at the Cordon Bleu in Paris. Among 
her hobbies are skiing, swimming, skating, 
shooting, sailing, and archery— 


—Robert R. Yeager, president of 
Advertisers Displays & Exhibits, Inc., 
of St. Louis, points out details in 
the full-color illuminated diorama of 
the KXOK transmitter to John Corri- 
gan, promotion director of KXOK. 
The diorama will be one of the fea- 
tures of studio tours of the station's 
home in St. Lovis— 
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TUBULAR RACKS—Budget priced, 
adjustable height, all purpose racks with 
push-button control for easy adjustment. 
Durable Mirro-Chrome finish. With glides 
or casters. SQUARE TUBE RACKS— 
Smart, modern styling coupled with 
amazing versatility. Tubing in gray, baked 
enamel finish, highlighted by gleaming 
Mirro-Chrome hang rails. FOLDING 
RACKS—<Available in 48” or 63” 

heights. Chrome hang rails are 60” long. 
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SQUARE TUBE 
RACKS 





FOLDING RACKS 


y DARLIN G L. A. DARLING ceeiniincei Matteson Street, Bronson, Michigan 
“I COMPANY 





Please rush full information about the complete line of Darling racks 
and costumers. 
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ceiling niches covers the east wall of the 
showroom. Into each niche is fitted a “Plexi- 
glas” stand on which are displayed the 
“addo-x” adding machines and Adler type- 
writers imported and distributed by the com- 
pany. Further to enhance the display of the 
products, the stands are positioned over 
light-boxes recessed in the floor, and are 
further highlighted by spotlights located on 
the underside of the balcony. The illusion 
that the machines are floating in air is thus 
achieved. 

The entire floor is of light rose-colored 
glass tile manufactured in Sweden by the 
famous “Kosta” Glass Works. The same 
material is used to cover the area outside 
the showroom window up to the building 
line. 

The west wall of the interior represents 
another ingenious use of space, combining 
function and good visual design. Planned 
to accommodate a succession of exhibits fea- 
turing imaginative design ideas as related 
to business, it will form a constant “exhibi- 
tion hall” right in the showroom. 

The supporting element for the exhibits 
consists of a pipe structure which extends 


ew Building Is Complete Display 


HE new “addo-x” building at 300 

Park avenue and 49th street, New York 

(City, is an attractively functional ex- 
ponent ot modern architecture designed by 
the Swedish architect, Hans Lindblom, and 
his associate, Oscar Nitzchke. It will serve 
as both the showroom and general offices of 
“addo-x inc”. 

Facing on East 49th street, the recessed 
front of the building is set off by bronze and 
stainless steel. The tacade is composed of 
large plate glass window panels extending 
to the roof of the building and divided by 
stainless steel beams. A complete view of 
the interior is thus afforded to the passersby. 

Calling attention to the building is a blue 


enamel steel truss with an I-beam section 
which juts out from the second floor and 
forms a square area strung with stainless 
steel wires. On these wires is suspended the 
distinctive new “addo-x” logo. 

The letters of the logo are black and white 
plastic mounted on transparent plastic tubes. 
The sign extends inside the building through 
the entire length of the showroom to form 
a “mural” containing trademark elements 
mounted on stainless steel wires in the same 
fashion as the front. Structurally, the sign 
is supported by a balcony which forms an 
extension of the mezzanine at the rear of 
the showroom. 

A mirrored surface indented with floor-to- 











. 





in a V-shape from the floor to the ceiling, 
supporting at its upper end an attractive 
pipe screen on which’ spotlights are mounted. 
These spotlights can be adjusted to highlight 
details of the exhibit attached to the pipe 
structure or displayed on shelves. 

The display stands in the interior alternate 
with beautiful “Plexiglas” floral pans in 
which are flower arrangements and miniature 
aquariums housing live fish. 

The first exhibit is devoted to a display 
of graphic design ideas used by addo, 
and contains an interesting visual presenta- 
tion of the new “addo-x” logotype designed 
to symbolize the high quality and modern 
styling of the “addo-x” line of office equip- 
ment. This first exhibit was planned and 
executed in its entirety by the well-known 
visual design expert, Ladislav Sutnar. 
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oLool./ CALART'S New Planters 
Can Be Cut or Combined to 
Fit Any Size Planter Box 


It's a most-wanted feature of CALART's 
new Spring Line: new Foliage Planters on 
styrofoam bases. You can cut them to any 
length, or peg them together, to fit any size 





























sali aia planter box, in a jiffy! They'll make your 
FOLIAGE size | MINIMUM 1958 displays better than ever — easier 
Puneeran 00s or | SIDE | 2 SIDES than ever to arrange. Here are prices — 
#1 36" x 4" 4 $ 6 $9 order yours now! 
#2 36" x 6" 3 $ 8 $12 
#3 senha . he vii Write for our New Spring Catalog 

















CALIFORNIA ARTIFICIAL FLOWER CO. 


400 RESERVOIR AVE., PROVIDENCE, R. I. 














STEMPLER’S heaviest and strongest COAT HANGERS 





Extra weight and girder-type construction 


make “TUFFY” practically unbreakable. 







Made in four logical sizes: 


e112" for children 

e 14" for boys 

e117" for men 

© 19” for stouts (extra large) 












In addition to the two styles shown, “TUFFY” is 
also available in the nickel plated clips model on 
a rust resistant rod. 


When ordering, specify style No. DL with 
or without rod or clips. 


REMEMBER!!! IT'S WEIGHT THAT 
COUNTS .. . WHEN DETERMINING THE 
VALUE OF PLASTIC HANGERS. 





Send for 
free 
illustrated brochure ' 





Wire rod thru Oe. 


“Hangers ... that's all” since 1900 ribbed dowel provides 
extra strong support 
for trousers. SSS 


IE COIN 6 OE bon, sete sireey ee ven tv. Caren ai 
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Winter Holiday 


By D. L. HERNDON 
Woodward & Lothrop, Washington, D. C. 


Our “Winter Holiday” promotion ran from January 7th through 
the 19th, 1957. The exciting event was store-wide. 

The windows included a panorama of vacation scenes from the 
Italian Riviera to snow-capped Sun Valley. The latter window 
setting included a swimming pool (first photograph) filled with water 
over which was suspended a diving mannequin. The water was 
agitated by a wave machine and another mechanical device blew 
soap bubbles throughout the entire window. 

Our corner window displayed a baby-blue Mercedes-Benz sports 
car with an ensemble of Greta Plattry fashions in a color scheme of 
red, white, and blue. 

Another window was a desert island and a shipwrecked sailboat 

the inspiration for a fashion sequel of “Clothes I would like to 
be shipwrecked in”; these were separates by White Stag. 

Maps were the motif for another window. Flags representing the 
various countries were at the foot of a giant map. Mannequins were 
dressed for “What to wear where.” 

Fresh fruit was used generously in both window and interior 
displays. Florida’s citrus industry supplied all of the limes, oranges, 
lemons, and grapefruit. 

Music was piped out onto the street, featuring records from 
Mexico, Hawaii, Vienna, and Brazil. 
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Purple striped awnings were used between 
the windows on the exterior of the building, 
and palm trees “protruded” through the glass. 
Both the palm trees and the awnings were 
almost enough to send the weatherman’s tem- 
perature soaring during those cold January 
days. 

Holiday magazine collaborated with us on 
this promotion and furnished 25,000 pamphlets 
on “What to wear where” for distribution in 
our “Winter Holiday” shop. 

Awnings similar to those used on the ex- 
terior were used on columns in this above- 
named shop. 

In conclusion, we had two fashion shows 
of Greta Plattry resort clothes on Tuesday, 
January 10th, at 11 a.m. and 3 p.m. Daily 
modeling in our Tea Room featured holiday 
fashions during the promotion. 


Point-Of-Purchase Committee 
Formed By Screen Process Group 





Formal organization of the Screen 
Process Printing Association’s point-of-pur- 
chase industry committee was begun at 
meetings in Detroit recently. The com- 
mittee will operate within the general 
framework of the association for the ad- 
vancement of the point-of-purchase segment 
of the screen process industry. 

William Hutcheson, Hutcheson Displays, 
Inc., Omaha, was elected chairman of the 
committee, with Frank G. Mayer, Jr., Frank 
Mayer & Associates, Milwaukee, as secre- 
tary-treasurer. 

The committee outlined its objectives in 
a five-point plan: (1) To promote the ad- 
vantages of screen process printed point-of- 
purchase material; (2) to improve the quali- 
ty and increase the effectiveness of such 
material through the advantages of the 
screen process printing method; (3) to pub- 
licize to point-of-purchase buyers that 
SPPA members are logical sources of ideas, 
service, and satisfaction; (4) to disseminate 
information to SPPA members as to the 
design, construction, and case history of 
outstanding point-of-purchase material, and 
(5) to discourage regulations that adverse- 
ly affect the production or distribution of 
point-of-purchase material. 





Pressure-Sensitive Adhesive 
For Foamed Polystyrene 


Adhesive Products Corporation, 1660 
Boone avenue, New York City 60, announces 
the development of “Polystix,”’ a new pres- 
sure-sensitive adhesive for foamed poly- 
styrene such as styrofoam. 

When foamed polystyrene is coated with 
“Polystix” and allowed to dry, the coated 
foam is said to become pressure-sensitive 
and will adhere to almost any surface in a 
manner similar to pressure-sensitive tape. 
This makes it possible to stick foamed 
plastic to almost any surface, including 
wood, metal, glass, and plastic without the 
need of applying adhesive at the time of use. 

“With ‘Polystix’ it is now possible for the 
first time to produce self-adhering styro- 
foam displays and decorations,” according 
to the company. “It also opens the field for 
the production of self-adhering foam insula- 
tion and self-adhering polyethelene decora- 
tive wall coverings. 
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Attention Display Directors 
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SEAMLESS 
wi FWE WY coors 


COLOR STIMULATES THE BUYING IMPULSE 







New New New 
@ TROPIC GREEN @ JULEP @ SUNGLINT 
Bulkton 
Seamless 


Color Card. 





Bullston 2" SEAMLESS 


is Available In 


Fashion-Rite 


COLORS 
Write For FREE Color Card 


on your letterhead 


BULKLEY DUNTON & CO., INC. 





Bulkton Display Division : 
CORRY 2-8257 CORRY, PENNSYLVANIA 
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INGENIOUS DETAILS 


[Continued from page 43] 


floor of the department. 
cock chairs are arranged in this department. 


Venetian mosaic tile murals in the intimate | 
apparel shop pick up the department colors | 


along a white plaster fascia. The depart- 


ment sign is applied to the fascia in raised | 
white letters, and below the fascia is a | 
drapery of iridescent striped apricot and | 
pink fabric which serves as background tor | 


display. An arrangement of white slotted 
standards supports adjustable glass shelves 
on which merchandise is arranged. 


Counter bases and display platforms in the | 
selling area are of oiled walnut and set in | 
white metal frames, with tiers of adjustable | 
Figures | 
featured garments are arranged | 
The floor 


glass shelves atop the floor bases. 
wearing 
atop counters and display bases. 
is carpeted in dark olive. 

A similar decor treatment is used in the 
Suburbanite Shop, where the hang racks 
have mirrored ends and can be converted 
into shelf fixtures for folded merchandise. 
Column mirrors are set into gilt picture 
frame moulding. Rattan chairs with apricot 
cushions in them are arranged around a 
magazine table which has a travertine top. 


The infant’s wear section has brighly | 
painted cases in lime, turquoise, and yellow, | 
with red birch drawers and white handles. | 
The cases are supported by white metal | 


irames. 


ards for adjustable shelves, and wallpapers 


behind the shelf openings pick up the de- 
partment colors. 
the fascia has fanciful animals in_ soft 
pink and blue mice, a blue lion 
with a yellow head. Child mannequins in 
play groups are arranged along the shelf 
above the tiered hang racks 
ment is designed for open selling, with mer- 


< olors 


chandise displayed on open tiered shelves | 


and open racks. 

The second floor at Richard's is reserved 
for household lines, luggage, toys, and the 
company offices, service departments, lunch 
room, beauty salon, etc. 

In the gift department, a see-through 
screen consists of display boxes made of 
cherrywood, suspended between white tubing 
uprights hanging display boxes! A white 
mesh grille backs each box, and gift items 
are arranged in the box openings as though 
framed. 

Round display tables with solid cherry- 
wood plank bases have tiered glass shelves 
supported by white metal frames. Gift items 
are arranged on the tables, which are placed 
in a row through the department. Overhead 
are decorative ceiling fixtures of natural 
wood with opal glass globes. The floor is 
paved with black ceramic tiles. 

An open wood tile background screen di- 
vides the china and glassware departments. 
Glass shelves for merchandise and sliding 
doors of cherrywood are set between white 
fins. Displays of merchandise arranged on 
the glass shelves are illuminated from be- 
low by a light source set into the tops of the 
cherrywood cases. The light is diffused by 
Floor fixtures, cherrywood 
cases with white sliding doors and adjustable 
glass shelves, are supported by white metal 
tubing. The floor is of black ceramic tile 


a fine grid. 
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Other rattan pea- | 


Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion. Ask for information. Recommended by 
N. R. D. G. A. 








Dividing cases have slotted stand- | 


A decorative motif along 





The depart- | 


Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 
Imports from all over the world 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Kalmo Textiles, inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Glass Domes, The Sea Beckons, Prisms, Apoth- 


ecary Jars, Glass Bubbles (colors, clear, 
iridescent), Mobiles, Wire Goods, Basketware. 








Bli.s Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 








Decorative Plant Corp. 


136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Flair Plastic Mannequins Co. 
15 West 18th St CH 3-3626 
One of the World's Largest Mfg. of 


PLASTIC MANNEQUINS 
Wigs — Export — Repairs 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 











David Hamberger, Inc. 
136 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
39 East 28th Street MU 5-3511 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 


‘It’s Always MARKET WEEK in New York 
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5041 RAVENSWOOD AVE. 













3/8” 1/2” 





drives staples 
3/16” to 1/2” 


THE MOST VERSATILE, MOST ADAPTABLE, MOST COMPACT 
Tacker imaginable — the HANSEN Model T-2. One unit drives 
Tackpoints in four different lengths — 3/16", %4", 34", ¥%" legs. 
Tackpoints are only %"' wide. Almost invisible when driven. 

Switch from one size tackpoint to another in seconds. Drive in 
close quarters or corners with flush front jaw. Fine for point-of- 
sale or other display and sign materials. Fitted with the famous 
Hansen Take-up Jaw, unit is easy to service. 


7 ee) ed ee Co Oe 


. « CHICAGO 40, ILL. 


Investigate! 
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boards. 





Miaicaminyan tore Directory & 
Bulletin Boards for 
Better Selling! 


Acme board create 
impulse buying with its depart- | 
mental listings and your adver- 
tisements. Write today for Acme's 
"Selling Through @ 
Suggestion,” and the latest cata- @% 
log on directories and bulletin 


FREE folder 


ACME BULLETIN COMPANY 


37 EAST 12th STREET eo NEW YORK CITY 3 
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FOIL—FOIL PAPER 




















BASE METAL 











PUFFING FOIL 











ALL COLORS 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 









































DISPLAY LETTERS 


“Large or Small — 
We've Got ‘Em All" 
WOOD — PLASTIC 


Perfectly proportioned, distinctively styled 
letters . . . to make your signs and dis- 
plays more appealing, more impelling! 
All in stock for immediate shipment. 
Write right NOW — for FREE illus- 
trated folder and price list! 


SPANJER BROS. 


1160 N. Howe St., Chicago 10, Ill. 
267 Mt. Pleasant Ave., Newark, N. J. 
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paving, and the ceiling is blue with recessed 
incandescent lighting. 


A bright beach theme mural decorates the 
white plaster wall in the lunch room, where 
counter fronts are of natural wood laminate, 
simulating oiled walnut. The counter tops 
are off-white laminate, stools are covered in 
tangerine plastic, and the floor is greyed 
olive vinyl asbestos with a spatter pattern. 


Imported Scandinavian teakwood chairs 
with purple seats are set along a bar with a 
pale blue laminate top in the pattern depart- 
ment. Standard pattern files are painted pur- 
ple with pale blue laminate tops. The files 
stand against a purple fabric-covered display 
wall. 

In the piece goods department, fabrics are 
cleverly displayed upright on two tiers, the 
rolls of material held in place by pins 
with white balls on the ends. Fabrics on 
both tiers are illuminated by cove lightings, 
and the ceiling is luminous. 

A luminous ceiling is used in the linens 
and domestics department, also, as well as in 
the curtains and draperies section, house- 
wares, major appliances, and toy depart- 
ments. Predominating floor covering in 
the departments on the second floor is blue 
vinyl asbestos. 

A flexible display area in the toy depart- 
ment consists of a 47-foot wall grid of bril- 
liantly colored boxes subdivided by glass 
shelves. Various divisions, or display boxes, 
of the grid not only show toys to advantage, 
but because of the many sections possible in 
such an arrangement, they stock and store 
merchandise while displaying it. 

Luggage is displayed on carpet-covered 
platforms and angled shelves placed adjacent 
to the toy department. 

Silverware is shown in an all-glass show- 
case which has a cherrywood base. White 
spotlights illuminate the silver. Flatware 
is arranged on vermilion felt in a cherry- 
wood counter display case with a glass top 
and set on white metal tubing. Imported 
Scandinavian teakwood chairs with vermilion 
cushions are arranged in front of the 
counter. 

Neutral draperies are hung as dividers 
between room settings in the furniture sec- 
tion, and the section has a continuous lumin- 
ous wall. 

Major appliances are displayed against a 
deep olive wallpaper, which contrasts sharply 
with the white merchandise. 

Mr. Katzman has achieved a _ beautiful 
mating of decor with display. Overall, with 
its richness of color and ingenuity of detail, 
Richards is a store to entice the most dis- 
criminating and fastidious customer. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 















DISPLAY WORLD 
































Outdoor Yule Display 
Says It With Music, Animation 


Music, animation, mosaic, and fairyland 
forest effects highlight the 1957 edition of 
General Electric’s 24th annual outdoor 
Christmas lighting spectacle this year at 
Nela Park, Cleveland. 

Sound effects, introduced by GE for the 
first time in many years, mingle with giant 
lighted bells in a “Joy to the World” display. 
Title to the over-all display is taken from 
the “Joy to the World” climax of this year’s 
outdoor illuminated decorations. 

The 1957 spectacle was turned on officially 
for the first time on December 7. It will 
continue to glow nightly through January 4. 

The complete display is described by its 
creators as being different in many ways 
from any previous Yule spectacle at Nela 
Park. They point out that while this year’s 
spectacle is designed to bring joy to ears, 
hearts, and eyes of young and old alike, it 
has much practical value for its viewers. 
Much of the mile-long “illuminated greet- 
ing card” offers visitors a variety of inspir- 
ational lighting hints and practical recipes 
for home Yule decorating, for shopping 
centers, public buildings, and for industrial 
plants. A large portion of the display em- 
ploys commercially available strings of 
Christmas bulbs, spot, and flood lamps. 

The world’s tallest man-made Yule tree, 
100 feet high, with its trunk of steel, fea- 
tures both animation and a new holiday 
dress this year. Hooked up to an electro- 
mechanical cycling device, the giant tree 
lights up in five sequences to provide the 
animation effect. More than 7,000 bluish- 
green and drawn-pink lamps are used for 
the outer and inner swags of the tree. A 
brilliant blue-white star blazes from the 
tree’s top. Illuminated giant toys are scat- 
tered under the tree, while a nearby dis- 
play writes out “Merry Christmas” in script. 

The “Joy to the World” climax display 
is rendered musically as well as otherwise. 
Four and eight-foot bells, outlined with 
sign lamps, ring out the news ot Nativity. 
The new Product Development building in 
the area is floodlighted with pink fluo- 
rescent lamps. A fiber glass and inner 
lighted sign on the entrance roof carries 
the words “Joy to the World.” 

Nine other outstanding illuminated scenes 
appear along the exhibit, which measures 
nearly a ‘mile from entrance to. exit. 
Among them is an entrance lodge scene 
with a Santa Claus: a winding trail of 
lamp-bejewelled Christmas trees; a _ rein- 
deer mosaic effect created by a myriad tiny 
decorative lamps; luminous enlarged sea- 
son’s greetings cards, all within the giant 
illuminated outdoor greeting card spectacle; 
a delicate and dainty Fairyland Forest 
island: a giant candle display fashioned of 
the latest in plastic materials; a new Three 
Wise Men treatment across from a city of 
their times; the Nativity scene across from 
a church window effect, and an intriguing 
exit display combining overhead galaxy et- 
fects with stately pylons of lights. 

More than half a million holiday motor- 
ists are expected to be attracted to the “Joy 
to the World” lighting spectacle during the 
holiday season. 
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BLISS DISPLAY 


32nd STREET @e LONG ISLAND CITY 1, 























The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


EXeter 2-3890 
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The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


CORPORATION 


NEW YORK 


















IT’S SPRING! 


WAKE UP 
YOUR DISPLAYS 


WITH MOTION 
FROM THE CEILING 








THE 








a VUE-MORE 





TURNTABLE 


WILL GIVE YOU MORE 


o DISPLAY AREA 
e ATTENTION 
e DRAMATIC FOCUS 


Send for your NEW SPRING CATALOG 
today! 


Vue-More Corporation 
601 West 26th Street 
New York 1, N. Y. 


Gentlemen: Please send me a free 
copy of your new Spring Catalog. 


Name 
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Address.............. 





VUE-MORE CORPORATION 


WEST 26+ 
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Editors Comment 








(Continued from page 10) 
annual "Displays on Review" section. This year 
you will find 24 pages, beginning on page 12, 
presenting displays which have been selected by 
79 well-Known display people as their favorite 
window or interior of the past year. 


The displays are uniformly interesting, as 
are the comments which accompany them -- some 
short, some detailed. In preparing the material 
for publication I couldn't help but be struck by 
one recurrent theme which kept appearing in the 
remarks of the various displaymen: simplicity. 

No fewer than ll of the 79 contributing display 
people used this term or one related to it in 
expressing why they liked the display they chose. 
Personally, I have always thought that one of the 
principal differences between a good displayman 
and one who is mediocre is that the former knows 
when to stop. The latter keeps adding until the 
whole effect is killed. It is like listening to 
two speakers. The one who talks for 20 minutes 
and sits down usually has an interested audience. 
The one who rambles on for an hour and a half 
isn't invited back. 

I would like to express here my 
appreciation to all those displaymen who took 
time out from their busy Christmas schedules to 
help make this annual "Displays on Review" 

a success... 


Right at press time comes word that the 
National Association of Display Industries has 
made known plans for a dynamic promotional 
program on display's behalf as a merchandising 
and selling medium in retailing. The field long 
has needed something of the kind. More good news 
is the announcement that the NADI has appointed 
Gabriel Valenti as managing director of the 
organization. He has background experience which 
should serve him well in this work of promoting 
the interests of display in all its aspects. 

This double action by the NADI deserves the 
praise of every displayman... 

Barring delay in the mails, this issue 
should reach you right about Christmas time, and 
accordingly I would like to wish all of you on 
behalf of all of us at DISPLAY WORLD a most happy 
holiday and the best of everything for 1958... 


Cordially yours, 


‘ee oc 


el 
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NEW LOW-COST, ALL-METAL DECA POLES for Single 
Or Multiple Displays with a New Range of Flexibility 


Here is a new low-cost, all-metal Deca Pole that retains all the advantages of standard Deca Poles, yet provides 
F a completely new range of low-cost display possibilities. The new aluminized-finish model is 8% ft. high and 
may be used with a cross wire base as a single display unit for signs, cards, etc., or teamed with additional 
poles to fashion more elaborate arrangements. Standard Deca Pole accessories may be used with the new model 
pole. Available now for immediate shipment direct from our St. Louis headquarters. $1 ] R5 
Packed 3 poles to a carton. Price, per carton ° 
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Extra modules Cross Wire Base 
a Each 35¢ Fach 55¢ 
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@ NEW lighter weight all <j! 


s pa @ NEW 11% in. high mod- | 
| ule makes for greater flexi- metal construction utilizes | — 
+ a |) 





bility. Each module contains 
. . 


is 
fluted design for additional | | 
a perforation for insertion strength, NEW aluminized | 
|e @ NEW cross wire base provides 


| stand for single unit displays. 
| 


coe 


of a hardwood dowel or peg finish, too. Each module 


board fixture to hold cards, has punched hole for wood- 


en dowel or peg board fixture. 0 


























Pole slips over base, fits snugly. signs, etc. 
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| ica's largest supply of new all-metal, |——— : atti A 
| regular metal and brass Deca Poles and — i \=s4 Hy TTil Pee! 
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| GARRISON-WAGNER COMPANY 


= 2018 WASHINGTON AVENUE ST.LOUIS 3, MO. 




















Somerville ls Appointed 
By Reynolds Printasign 


FOREVERGREEN “78” 
The Reynolds Printasign Company, Los 
Angeles, announces the appointment of Ted (7 e 9 
L. Somerville as its district manager for i > W 
the Pacific Northwest. His appointment is 


the first full-time Printasign representative 
GRASS MATS 


in the area comprising Washington, Oregon, a 
and Western Canada. i 
Forevergreen “78” Grass Mats now have all the 
brightness and sparkle of new spring grass on 
a sunny day — and they retain their new, 
improv ed color beauty longer they re the 
best in display grass for 1958. 













Somerville comes to the company after 11 
years with General Mills in the retail and 
industrial sales department. He also has 
a background with them in sales promotion 
and display. He was born in Minneapolis, 
but has lived in the Portland area since 
1932. He is a graduate of St. Martin's col- 
lege, of Olympia, Wash., with a degree in 
economics and business administration, with 
a post-graduate course at Northwestern 
Law School in Evanston, Ill. 





And these new “Sunshine Green” Mats have all 
the famous quality construction features that 


( 


have made Forevergreen “78s” famous - 





11% larger than ordinary mats 78 row 
| quality instead of 72 no unsightly parallel 
Flexible Wooden Hands rows — roll hemmed ends — mildew-proofed 


Are Introduced 


Herzberg-Robbins, Inc., 110 West 30th 
street, New York City 1, has announced that 
the firm is now sole distributor for flexible 
wooden mannequin hands imported from 
Jelgium. All joints are articulated, and the 
hands fit on mannequins in the usual way. 


and flame-proofed. 


Order standard or special mats or in 
rolls. Carried by all leading jobbers. 


They are said to save much time in dressing | 
and undressing the figure, show gloves in | é ) 
more varied and graceful poses, save wear The J S E P H M. S T E R N Co m po n y 
and tear on merchandise, and are excellent 1968-74 East 66th Street @ Cleveland 3, Ohio 
WORLD'S LARGEST MANUFACTURER OF DECORATIVE GRASS 


for holding objects such as handbags and 
umbrellas. 
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feecé 


a TACKERS 


AUTOMATIC 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 


T-32 








uP 


GUN TACKER 


Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 


dressings and wall posters. 


Use where heavier, longer staples are needed. 
ideal for assembling floats, store exhibits and 


show exhibits. 


HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


> 


ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEU VERABLE— 
Gets into close corners. Drives staple flush within 
1/16” from any right angle. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
3/16" to 9/16" leg lengths, for every purpose. 


Sold through jobbers 
Write for catalog 


S& Mrrow FASTENER [0.,/nc 


Ww OnE UNIUS ST@EET B8O0RtYN 12 Ww Y 
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LOS ANGELES REPORTING 
[Continued from page 45] 


The reader in the foreground announced 
the races. 

The Broadway-Valley’s annual holiday 
sale used an array of high fashion gowns 
in the same color, which was hot-red. 

Sy Crockover, display manager, spaced 
three large shoji screens in black and white 
for a background and to hold the showcards, 
which were applied at eye-level on each 
screen. The cards were composed of three 
separate strips — either red with white let- 
tering, or reversed—and each carried one 
word of the whole message, which was 
“annual holiday sale”. 

The nine mannequins used were grouped 
into threesomes before each of the screens, 
and as mentioned before they were dressed in 
the identical color of hot-red. They were 
accessorized in white, thus creating a very 
striking and alluring appearance. 

To conform with the screens, an oblong 
table with black legs about 18 inches high 
held a Japanese figure about 4 feet tall which 
was all in white and was the only decoration 
used. 





New Edition Released 
On "Days, Weeks, And Months” 


Three hundred and fifty holidays, religious 
observances, and business promotion events 
are listed by the Chamber of Commerce of 
the United States in the 1958 edition of 
“Special Days, Weeks and Months,” just 
published. 

The publication chronologically lists spe- 
cial days and weeks in each month to per- 
mit advance planning of promotional events. 
Also listed are names and addresses of spon- 
and the purpose of each event. As a 
part of the basic publication, the Chamber 
this year combines a trade promotion plan- 
ning calendar which provides large date 
blocks for written reminders of important 
upcoming events. 


sors 


“Special Days” is issued annually by the 
Chamber as a_ service to firms, 
advertisers, and the press. The Chamber is 
in no way connected with the sponsorship 
of any commercial event. 


business 


Single copies may be ordered at 50 cents 
each from the Domestic Distribution Depart- 
ment, Chamber of Commerce of the United 
States, 1615 H street, N. W., Washington 6, 
es ee 





Henry Jaeger Joins 
Sports Illustrated 

Henry H. Jaeger has joined the merchan- 
dising department of Sports Illustrated, it is 
announced. Jaeger, who comes to his new 
post from Eastern Colortype Corporation, 
will be directly concerned with the creation 
of coordinated display aids for the maga- 
zines extensive merchandising activities 
with advertisers and retailers. 

Before to Sports Illustrated, 
Jaeger served as art director, promotion ac- 
count executive, and assistant to the 
vice-president in charge of sales with East- 
ern Colortype. Previously he had worked 
for the Niagara Lithograph Company and 


coming 


as 


| Michael Press, Inc., both in New York City. 











BEST YET 
GRASS MATS 


Brighten All Displays 
31/4, x 6 ft. Most Popular 
Mat Weighs 6 lbs. 


High Tufted Stitched 
to Burlap. 


JOBBERS PRICES 
25 Mats $2.70 each 
6 Mats $2.80 each 
F.O.B. N. Y. or Cin., O. 


VAN ARDEN FABRICS 


Fishnet and Colored Burlap 
Manufacturers 


Division of N. Y. Twine Corporation 


110 Murray St., New York 7, N.Y. 





Every Twine or Rope. Every Need. 


Buy Direct. 
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DESIGNED AROUND YOUR NEEDS! 


For the bold and dramatic or the small scale and precious qualities, 
good taste combined with unmistakable and unique effect — we have 
tor immediate delivery a complete line of decorative surface treot- 
ments, paper or fabric. Write for sample books. 


LAVERNE ORIGINALS 


160 EAST 57th STREET + NEW YORK 22 + Plaza 9-5455 





DISPLAY WORLD 











Cash Prizes Are Awarded 


For Letter Writing Week » fz, 


Cash awards amounting to $1,000 have 


been distributed to winners in the display 
contest held for National Letter Writing WOODEN MANNEQUIN GLOVE HANDS 
Week by the Paper, Stationery & Tablet 
Manufacturers Association, Inc. Separate 
prizes were awarded to first, second, and 
third place winners in classifications con- 
sisting of department stores, stationers, 
variety chains, drug stores, and gift and by, i : i 
book stores. lg ae pt ' The advantage in using them when displaying 
Department stores: first, Ernest L. Ray- — _ gloves are many . . . they save much time end are 
nor, Wiley’s, Inc., Hutchinson, Kan.; second, ee ss oe ee ee one 


‘ ‘ graceful and varied poses . . . they save the gloves 
T . ; 
A. Van Hollander, Gimbel Brothers, Phila- emt dretdiien ond teases .. . end THEY'OR 


delphia; third, Charles Fowler, Strouss- a - EXCELLENT FOR HOLDING OBJECTS SUCH AS 
Hirshberg’s, Warren, Ohio. Ni lll, , HANDBAGS AND UMBRELLAS, ETC. 
Stationers : first, Jackie C. Perkins, | ‘ss .* ¥ 
Kistler’s, Denver; second, John H. Potasz, | — % | $ 50 
Schwabacher-Frey Company, San Fran- 21 pr 
cisco; third, Mrs. C. E. Newton, Jr., ‘ 
Southern States Printing Company, Griffin, Sole distributor U.S.A. Write for info on other wooden glove hands. 
Ga. Zz 
Variety chains: first, A. C. Henning, 


E : *)gHO ma = 
Woolworth’s, Kansas City, Mo.; second, a > 0 - HERZBERG-ROBBINS, INC. 
Barbara Vaughns, Kresge’s, St. Louis; 


' 
third, Kresge’s, Zanesville, Ohio. GRSER NOW! 110 W. 30th Street, New York 1, N. Y. 


To order mark as to lug or hole fitting. 
Drug stores: first, Raymond Bouser, Mail orders filled immediately. PEnn 6-3585 


McCool Drug Store, Joplin, Mo.; second, 
Howard E. Metcalf, Dunnington’s Apothe- 
cary, Brockton, Mass.; third, W. S. Brins- 


field, Brinsfield Drug Store, Washington, For More EFFECTIVE Displays 


BD t 

Gift shops and book stores: first, Mrs. and LOWER Cost! 
Ruth H. Larson, Adams Book Store, 

Rochester, Minn.; second, Jack Riddell, 


Smith’s Book & Stationery, Vallejo, Calif.; 
Mrs. Earl Jornt, Brosk Office Supply, display pieces by Photography, 
Kenosha, Wis. Planography, Photostat, and 

A special award was made to A. Van Photomural reproduction . . . chock 
Hollander for “the designer of the window | full of ideas to bring your displays 
best reflecting artistry and skill in the dis- ~ to life faster and more 
play profession.” Honorable mentions were ame seen! K* hy economically! 
to: R. Schultz, The M. O'Neil Company, . % New discount policy cuts costs 


z 


Akron; John H. Tuminello, Stewart & Co., ‘ay ag and provides wider choice of 
Baltimore; Commercial Office Supply Com- ited versatile mountings. 

pany, Cleveland, Tenn.; Bruce V. Rogers, ) Plan a Happy New Year with your 
H. C. Crocker Company, Fresno, Calif., and RCS Display Idea Kit! 

Ellen Vaughn, Woolworth’s, Greenville, S.C. 








These are the famous BELGIAN wooden hands, 
displaymen have been asking for. Graceful and 
articulated in ALL fingers and joints, they fit on 
mannequins same as regular hands. 


Po 











You'll like our new price lists for 











Manufacturer Of Timing Motors 
Changes Corporate Name | FREE! 
- . - } * 
Haydon Mig. Company, Inc., manutac- | “Make Mine King-Size” 
turer of timing motors and devices, of Tor- " "Stat Tips” DIVISION OF 
rington, Conn., a subsidiary of General Photo Price List SD Sa See, Oe 
Time Corporation, New York City, an- Planography Price List 123 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 
nounces that the business of the former is Mural "Photolog”™ State 2-5977 
now being conducted by Haydon Division 
of General Time Corporation, 245 East Elm 


street, a under the — super- VALUABLE EXTRA STORAGE, SELLING AND DISPLAY SPACE . . . WHERE IT’S NEEDED MOST! 
1s 1 an management t the tormer 
Re ee ee ee ee STURDY, LOW-COST RACK SHELF 


officers and personnel of Haydon Mfg. Com- FITS RIGHT ON TOP OF YOUR EXISTING DOUBLE. — Tee 
pany, Inc. BAR GARMENT RACKS! EGE ee 


Please rush my FREE Display Idea Kit to: 











se 





SOURCE SERVICE ia anit bn 
s a 
If in any of the illustrations in DIS- ore eee 
PLAY WORLD you see some property, 
fixture, mannequin, or other display cid 
equipment which interests you particu- pre 2 Heavy Duty Shelf gives extro 
larly, we will be glad to supply you with cS display and selling space where it's 
the source from which it can be ob- ' needed most! Inexpensive, built to give life- 
tained. Just address your inquiry to the time service, and absolutely guaranteed to fit any double-bar 
Editor, DISPLAY WORLD, Cincinnati rack you own. A terrific utility piece! Immediate Delivery! 
1, and it will have prompt attention. FRA607 16 wide. 45 long $11.50 each. 2 for $20.00 
© WRITE FOR FREE CATALOG SHOWING COMPLETE LINE OF DISPLAY EQUIPMENT & SUPPLIES 


RED WING PRODUCTS * NEW HYDE PARK, 
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DISPLAY IN MANHATTAN platform with grey jersey strewn with 
| [Continued from page 37 amber beads. The wall was a greyed blue. 
y fur stole, and a topaz necklace. The copy Two mannequins were posed in the settings, 


both wearing pale beige dresses, beige shoes, 











card was pinned against the mannequin. 


| ' ; , | eee nek eal. niahi, and beige gloves. The one posed facing the 
unique display units quickly set up using | Copy read: “Silk — its splendor undeniably ae b dar Eigse ee Ti 

: ; the toast of the season — our imported col- street, ut standing on the raisec platiorm, 

the famous “KEY POLES” in com- | lection of fashion fabrics on the tenth floor.” cates ola! hat and gold bracelets. one car- 

At Bloomingdale’s, Edward Von Castel- ried a magazine in her hands. The second 


bination with a 24 inch by 72 inch mannequin was posed with her back toward 


‘Display A11": wetel foamed # Peg | sort of bright lights. These were ornate. the = = mae a — — por me 
simulated street lamps. Actually they were @'™- er hat was of beige satin and she 

nae’? , , . : . , » | , ¥: Fige8 , “ee > we , 

Board” panel and two 12 inch by 48 | black and white cutouts, blown to life-size. “°' amber jewelry. 


berg, the display director, used a different 


According to the copy, “Paris comes to Foreign touches at Bonwit Teller pointed 
Young New York via the fine designing hand up clothes for travel. Gene Moore, display 
the complete set as shown, including | of Mr. Mort!” So clever was the lighting director, used the caption “Bonwit’s safari 


inch shelves. Do it yourself, or order 










with rose and amber spotlights that the — our own B. H. Wragge designs a superb 
—— tc ~ soe « , 6 sa . , J Ka . res . 
ary at just $69.50. | As background tor the cut-out props, Mr. covered the floor. The wall was a sky-blue, 


Von Castelberg covered the floor and step lighted with the same color. Tropical jungle 








For complete information on “KEY ae 


POLE,” the fixture that’s making dis- TRADE PERSONALITIES wo./76 by GOV pz ANOE 
















play history across America, write to 





























the manutacturer, Creative Promotions 





» After studym£ economics and | 
parting he became | 

active in aisplay production | 

in Europe.. Germany. 

| Wolland, England, Sweden, 

_s witzerland. 


of California, 5420-22 College Ave., 









jakland 18. or to the eastern distribu- 











tor, Empire Display Mig. Co., Inc., | 


+5 West 34th St., New York 1. 








| 





On arriving in the U.§.A. 
tn 1937 he first tree- 
lonced, then became 
cheat designer for a 
. mayor New York 1 
m asploy tirm. In | 
194/ he opened | 
Ais present company. 


on 


| Ms hobbies are histwo 
Aaughters, Barbara aud 
‘o) "ay \ FP Vivian, making, marion 
‘ | seer - nd | ptetares, ond horseback | 
resume oil paintin£,, for rian 3 
which he earned recgSpition abroad, but not of the some time - 
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ME Werner LEBURG 


President. Decorative Creation § Art Hower Co, /xe. 
NEW YORK CITY | 


an in Ee -_— —— - --_ a 
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Colloid Treated Fabric 


Today's Most Flexible and 
Preferred Medium for 
Outdoor & Interior Displays 
Outmodes Papier Mache 


DIP IT! DRAPE IT! 
SHAPE IT! 


Write for Literature of 
This W onder-working Plastic 


Ben Walters inc. 


156 7th Avenue, New York 11, N. Y. 
Algonquin 5-2308 


Distributors — U.S.A., Canada & Foreign 
Countries Display and Allied Industries. 


*Trade Mark of Celastic Corp. 











WATER 
PUMPS 


INDOOR OR OUTDOOR 


Also custom 3 : 
built copper 
rings, jets, noz- 
zles, fittings, 
etc. Consulting 
engineer and 
architect will 
submit sketch 
or blueprint. 

Call or write: 


Canal Electric Motor, Inc. 
310 Canal St., N. Y. Dept. D-1, N. Y. 
WO. 6-1377-8-9 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 


a 
4.00 Per Columa Inch-—CASH WITH ORDER 
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grasses and palm trees were painted on the 
window glass in greens and yellows. Wooden 
animals carved in stylized fashion and vivid- 
ly painted were arranged through the series 
of windows in a continuous undulating line. 

For the window illustrated the animals 
were elephants, painted black with orange 
details, except for vivid pink on the inner 
side of their trunks. Their trappings were 
painted in a repeat of the pink and trimmed 
with white painted borders detailed in red 
and green. 

The single mannequin posed in this safari 
setting wore a suit of sunny beige with an 
orange blouse. Her shoes and bag were a 
deep beige, her gloves a light beige, and 
she wore topaz jewelry. 

Laurence Reiter continues to design excit- 
ing settings for shoes at Andrew Geller 
where he is display director. For a recent 
one the caption read: “Fashion’s running a 
blue streak this season — all-time color, 
bright from head to toe —.” The copy was 
lettered as part of the design on one of the 
blue panel props. 

Wall, back screens, and panel framework 
were in black. The floor was strewn with 
blue confetti, and the panels were in blue. 
Drawings on the panels — a clock face, 
gloves, beads, an umbrella — were in black 
and white, as was the shod foot on the 
panel with the copy, the foot in walking 
position as though the wearer was hurrying. 
This particular panel was placed higher in 
the frame than were the other three, and be- 
low it was a single blue shoe suspended by 
fine wire. Five other blue shoes were ar- 
ranged, the heel of each against one of the 
framing strips, the toes all pointing to the 
window front and the passerby. 


A pair of handsome yet simple window 
settings at Henri Bendel depended heavily 
on the rich colorings of both the merchan- 
dise and the background materials. The 
merchandise was sumptuous deep crimson 
and blue velvets. Laurence Bartscher, dis- 
play director, repeated these tones and ma- 
terial in the background. 

For the window pictured, the copy read: 
“From the new Bendel — etched velvet from 
our fifth floor — $135.” The mannequin wore 
a lounging suit of etched velvet in blue with 
the cross design in reds, brighter blues, and 
spiced with orange. She wore red velvet 
slippers with blue soles, a band of blue in 
her hair, and navy and gold earrings. 

To contrast the costume colors, Mr. 
Bartscher used wall panels covered with 
crimson velvet, while the floor was covered 
in navy blue velvet. Over the blue velvet on 
the floor, Mr. Bartscher fastened strips of 
velvet and grosgrain ribbons in reds, orange, 
and blue — repeating the etched design on 
the mannequin’s lounging suit. 

For the companion window, the colors 
were reversed. 

An effective setting at Franklin Simon 
was achieved through the use of soft-toned 
panels. White on a beige panel for a side 
wing and deeper beige tones on a light beige 
were background for the wall. The floor 
was strewn with natural chips. A second 
wing panel had Harper's Bazaar covers 
mounted against beige in checker-board 
fashion. On the floor in front of the panel 
was a grouping of Harper's Bazaars, with a 





























... for live action © 





that boosis sales! 





Merkle-Korff Motiondiser Display 
Turntables are made in a variety of 
models and sizes for every need to 
carry from 30 to 500 pound loads. 

Combine color and light with 
motion from electrical outlets fur- 
nished to order on the three largest 
models. 

Merkle-Korff built-in reliability 
means trouble-free long life. Motor, 
gears and mechanism are engi- 
neered under one roof. Motion- 
disers are safe — friction drive can 
be stalled without damage. 


Ask for new 


HANDBOOK OF IDEAS 
Bulletin No. 2050 


, MERKLE- 


KORFE 


GEAR CO. 


221 N. MORGAN ST., CHICAGO 7, ILL. 








~So Low In Price... You Can Buy Seucrad 
To Supplement YOUR DISPLAY LIGHTING Needs 


Show cases; store windows; signs; interior displays, etc., get a luxurious lift in sales appeal 
when one or several PEE WEE spots are used. Ideal for short range in both white and color 
lighting. Handy for top, side or high lighting. Unit is compact, lightweight; has polished 
mirror, Fresnel lens; universal mounting bracket; gelatin color holder and 3 sheets of assorted 
colored o— _— —_ silver wrinkle finish; size: 4'/,"" x 5°' x 2¥/2""; Range: from 12" 
spot to 36" spread at 3 feet, 

RRS ae ie $9.45 














































ALSO MODEL 
BEST 400 WONDER SPOTLIGHT PEE WEE 
SPOTLIGHT 


BEST AUTOMATIC COLOR WHEELS 
DISPLAY LIGHTING ACCESSORIES 






Write For Literature 


Ss 


You De A Better 
Lighting Job! 





THE BEST DEVICES inc: 


10921 Briggs Road, Cleveland 11, Ohio 


From a 1” x 2” furring strip 
L [ | M B EK; R toa 12” x 12” Timber. 


Masonite Cut to your specifications by one of New York’s 
Celotex LARGEST and most DIVERSIFIED Lumber Companies. 


Mouldings e FAST SERVICE e@ 
Homasote 

LUMBER 
Plywood i U L N O Y & TRIM CO. INC. 
Upson Board 17 Ridgewood Place Brooklyn 27, N. Y. 


Glenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 
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the unusual in mirrors by PARALLEL 




































Paramir (A)—dramatic multi-color mirrors do 
Paraflex (B)—silver & colored faceted sheets 7 = 

Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
Mosaic Glass Tesserae—Plastic Mirrors and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZE2ERS 
® ELECTRIC COMPANY 


3055 RIVER ROAD RIVER GROVE, ILL. 































white scarf, a black cased lipstick, bottles 
of perfumes, and green beads. 


John Liles, the director of display, used 
the legend: “Just arrived! The bold new 
look in the ’58 Pontiac and our festive Junior 
Fashions by Natlynn — as shown in Harp- 
er’s Bazaar.” 

A long, low-lined automobile cutout in 
soft greys was arranged through the win- 
dows so the front end and front wheels with 
their white wall tires were visible in the 
window illustrated, and the rear end was 
part of the setting in the window beyond. 
Three mannequins were posed in the window 
with the front end of the automobile. The 
first wore a costume of black and white, 
with white gloves, silvery slippers, and 
pearls. The second wore a dramatic frock 
of gold and black horizontal stripes, black 
shoes, black gloves, pearls, and a _ black 
muff pushed on her arm. The third was in 
all black, even to black hosiery, and bril- 
lant jewelry. 

As a part of the Salute to the Seasons 
decor, Mr. Liles fastened white panels with 
a chrysanthemum design in orange and gold 
tones against the store front between the 
windows and store entrances. 

Macy’s had a promotion on Italian men’s 
wear and related merchandise. According 
to the copy, this was “A distinguished event 
under the auspices of the Italian govern- 
ment — Italy in Macy’s Men’s Store. Macy’s 
worked in Italy for two years to bring you 
this extraordinary event. Come see it all — 
Macy’s Men’s Store.” 

John Foley set up special displays for the 
event in 12 of Macy’s windows — all the 
Broadway windows along Macy's official 
store front, three windows down the 34th 
street side, and three along Seventh avenue, 
which is adjacent to the men’s department 
of the store. Then a court of Italian im- 
ports was set up on the second floor in the 
men’s wear department there, along with 
displays arranged on islands around the 
court repeating the designs used in the street 
windows. 

Overall it was a tremendous promotion. 
For a typical window (which Mf. Foley has 
selected as his favorite of the year and 
which is pictured in the “Displays on Re- 
view” section of this issue) the floor was 
covered with fine black cinders. The wall 
was of the palest beige. An Italian street 
scene was drawn in soft beige and brown 
tones on a panel suspended in the window, 
as background for a sidewalk cate-like 
grouping placed in front of it. The chair 
was of black iron tubing with a seat of 
bright orange slats and back of rattan. The 
table was orange with a lower covering of 
bright orange over which was a beige cloth. 
A headless figure was seated at the table 
with a demi-tasse cup in his grey gloved 
hand. A black hat was suspended by wires 
above the figure where the head should be. 


Black iron frames with shelves or tops of 
brown stained wood were arranged back of 
the cafe scene, and accessories with brown 
and beige predominating were arranged on 
them. Two carved Italian horses were ar- 
ranged with the accessories; the one on the 
floor had ties draped across his back. Brown 
toned leather goods were arranged with the 
apparel accessories. 


DISPLAY WORLD 


Thomson-Leeds Company 
Takes Larger Space 

After only five months of operation, 
Thomson-Leeds Company, Inc., offering a 
complete point-of-sale display, packaging, 
and merchandising service, announces the 
opening of greatly enlarged new offices lo- 


cated at 250 East 5lst street, New York 
City. 
Chester L. Thompson, president of the 


firm, was formerly vice-president, general 
sales manager, and a director of Einson- 
Freeman Company. He has been a director 
of the Point-of-Purchase Advertising In- 
stitute since 1952, the chairman of their 
speakers’ committee, and a member of their 
joint committee with the Association of 
National Advertisers. Richard Leeds, vice- 
president of the new firm, was also a vice- 
president of Einson-Freeman Company be- 
fore leaving to help form Thomson-Leeds. 





Textureflex Mfg. Company 
Owned By Crockett 

Wiley Crockett, who managed the “Tex- 
tureflex” division for Rakeman Studios, 
New York City, has purchased the business 
and is operating as Textureflex Mfg. Com- 
pany, at 530 West 47th street, New York 
City 36. The “Textureflex” reproductions 
of rocks, brick, stone, tree bark and many 
other items are familiar to many in the 
display field. Crockett reports that im- 
provements in texture and coloring have 
been made and that several new textures 
are either now available or will be ready 
soon, 





Services Are Held 
For William Gymer 

William J. Gymer, for the past ten years 
display manager of The Bon Marche, Evans- 
ville, died in a local hospital on November 
17. He was 39 years old. A member of the 
First Presbyterian Church, he was also a 
member of the church’s fellowship commis- 
sion, and was active in rural Little League 
work. 

He is survived by the widow, Elizabeth; 
a daughter, Cynthia; a son, Steven; his 
mother, and a brother and sister. 





Brochure Shows Applications 
Of Turntables For Motion 


Numerous examples of motor-driven 
turntable application to exhibit displays are 
shown and explained in a 24-page, profusely 
illustrated brochure, complete with wiring 
diagrams and construction notes, just an- 
nounced by Merkle-Korff Gear Company, 
213 North Morgan street, Chicago 7. Ask 
for Bulletin No. 2050. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 
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SHOW CARD AND POSTER MACHINE 
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MODEL WwW A” se: eens 


With new ‘Magnetic’ type 
lock up. Greatest advance- 
ment in sign machines within 
last 25 years. SPEEDS UP 
OPERATION and provides 
complete flexibility of type 
arrangement. 


MODEL “"B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 

Many national chains have 


from 50 to 500 or more Sign- 
press machines in use. 
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MODEL A — 14x 22 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX A-144, ADRIAN, MICH. 





thenew FLEX-ARMS~ 


to attach quickly and easily to your 
bust forms, hangers, T-stands. Cre- 
ates ANIMATION—gives new life to 
blouse, sweater, T-shirt and all 
apparel display. Sleeves no longer 
hang limply, no more pinning and 
wiring. Shapes sleeves professionally. 


Patented screw clamp attaches to any 
fixture. Many smart stores now using. 


$1 95 pr. p k'ged 6 prs. to carton 
JAY MARK CORP., 40 E. 66 St., NYC 21 


*Patented *T.M. 
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Merry 
Christmas 


and a 


Happy 
New Year 


to 


ALL OF OUR 
FINE 
CUSTOMERS 
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136 WEST 31st ST. 
NEW YORK 1, N. Y. 
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Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 










































































[) Air Brushes 
() Airpainting Equipment 
) Animated Signs 
|) Artificial Flowers 
(|) Artificial Snow 
|) Backgrounds 
() Background Colors 
[) Black Light 
-} Bulletin—Directory Boards 
') Card & Mat Board 
| Cardwriters’ Materials 
-| Color Lighting 
') Composition Pieces 
[| Crepe Papers 
[) Cut-out Letters 
() Cutting Machines 
|} Decalcomania 
[) Decorative Papers 
[) Display Fixtures 
' |) Display Forms 
Display Letters 
|| Display Racks 
[) Dye, Rug and Carpet 
() Enlarging Projectors 
() Fabrics and Trimmings 
|) Flags and Banners 
{ ) Float Decorations 
[) Foils 
() Glass Specialties 
[| Grass Mats 
[) Hosier & Shoe Forms 
{) Lithographed Displays 
[) Mannequins 
{} Metal Sheets 
{) Millinery Heads 
[] Motion Displays 
) Motion Mechanisms 
| Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
[) Plastics 
{) Plywood 
[) Price Cards—Tickets 
(|) Price Ticket Holders 
{) Ribbons 
) Sale Banners 
{| Screens, Display 
{) Snow Card Colors 
') Show Cards 
[) Show Cases 
| Socks—Window 
() Signs—Brass—Bronze 
-) Signs—Card Holders 
{| Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
Wigs 
| Window Lighting 
[) De you wish a copy of their catalogue? 
-} Do you plan to remodel your store soon? 
[] De you plan to build a store soon? 
MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 
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Maletich Wins Medal 


HIS. bright 
by Luke Maletich, display director of 


Faster window was used 


Gimbel Brothers, New York City, to 
feature children’s apparel. The center of 
attraction was a large aviary painted yellow- 
green. The cage contained 15 rare bleeding- 
heart doves, alive of course; at one side 
was a copy card containing an account of the 
traditional story of how these doves got 
their peculiar coloration. Lite-size, blossom- 
ing cherry trees were placed throughout the 
background, and scatter-grass covered the 
floor. The walls were painted a sky-blue. 


This display has been selected as the best 
received in DISPLAY WORLD’s Interna- 
tional Display Contest during the month of 
November, and has been awarded the gold 
medal for that period of time. 

The 1957 contest, as in previous years, will 
continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary to 
be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 99 dif- 
ferent classifications, making it possible for 
display people in practically any kind of 
enterprise to enter. 

At the conclusion of the contest on Decem- 
ber 3lst of this year, entries in each classifi- 
cation will be judged; gold, silver and bronze 
medals will be awarded for first, second and 
third places, respectively, in each classifica- 
tion. First place in each division will carry 
with it three points, second two, and third 
one. The person who scores the highest 
number of points in the entire contest will 
receive a beautiful gold plaque as sweep- 
stakes prize, and the next three highest will 
receive, respectively, gold, silver, and bronze 
plaques. 


The contest which was conducted in 1956 
had a total number of entries amounting to 
4,603, coming from all parts of the world. 
The top award, the sweepstakes prize, went 
to Harold McLaren; The Bon Marche, 
Seattle. First place was won by Earle W. 
Pratt, Strouss-Hirshberg Company, Youngs- 
town, Ohio; second went to J. Howard 
Schneider, The Crescent, Spokane, and to 
Tom Comerford, Lit Brothers, Philadelphia, 
who tied, and third place was won by H. 
Sittard, Kaufhof, Darmstadt, Germany. 

As in past years, each month a gold medal 
will be presented for the best entry received 
during that period of time. These monthly 
awards have no bearing on the final results. 

The gold medal for January went to Heinz 
Richter, Kaufhof, Frankfort, Germany. For 
February, it was awarded to William Chris- 
tiansen, A. B. Holmbloms, Gothenberg, 
Sweden; March, Joseph T. Sjursen, Freder- 
ick & Nelson, Seattle; April, James Burn- 
side, Hochschild, Kohn & Co., Baltimore; 
May to Virginia Paxson, Marshall Field & 
Co., Chicago; June to Julius Steinberg, 
Filene’s, Boston; July to Harold McLaren, 
The Bon Marche, Seattle; August to J. T. 
Chord, Stix, Baer & Fuller, St. Louis; Sep- 
tember to Tom Whittington, Sears, Roebuck 
& Co., North avenue, Baltimore, and October 
to Joseph T. Sjursen, Frederick & Nelson, 
Seattle. 

Entry in the affair is made by means of 
black and white photographs, preferably 8 
by 10 inches in size, although smaller ones 
will be accepted. Pictures must be un- 
mounted. On the back of the photograph 
should be listed the displayman’s name, his 
store, city, address, and the classification 
under which it is to be entered. No photo- 
graphs will be returned, 
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JANUARY, 1933 


The cover illustration of DISPLAY 
WORLD showed a display by J. H. Richter 
of The Fair, Chicago, featuring suits “For 
America’s well dressed men — $18.00.” 

A float designed by Malcolmn J. B. Ten- 
nent, display director of Meier & Frank, 
Portland, Ore., won the sweepstakes prize 
in that city’s “Snowmania” parade. 

Martin E. Smeby, co-founder of the Sme- 
by School of Window Display, Minneapolis, 
died at the age of 59. 

It was announced that Pittsburgh had been 
selected as the International Association of 
Display Men convention city for 1933. In 
anticipation of the event, displaymen in that 
city began organizing a display club with 
Arthur E. Cohen as acting secretary. 

Donald E. Springer, for many years di- 
rector of display for the Porter Clothing 
Company, Jacksonville, Fla., resigned in 
order to take a similar position with Levy’s, 
Inc., of the same city. 

Harry J. Aigeldinger, display manager of 
J. Sondheim Sons Company, Reading, Pa., 
was appointed chairman of a group seeking 
to form a local display club. 

Charles W. Rogers, formerly assistant dis- 
play manager for Gimbel Brothers, New 
York City, joined Hahne & Co., Newark, as 
director of display. He succeeded James 
Laviere. 

JANUARY, 1948 

The National Retail Dry Goods Associa- 
tion formed a display division as part of the 
Sales Promotion Division. 

Norman Miles resigned as display man- 
ager for Flint & Kent, Buffalo, in order to 
open his own business in Rochester. He was 
succeeded by William Noble. 

Succeeding Joe McCann, who went into 
semi-retirement after 50 years with the store, 
Charles Merrill became display director of 
S. Kann Sons Company, Washington, D. C. 
He had previously held a similar position 
with Godchaux’s, New Orleans. 

J. W. Campbell was vacationing in the 
West after resigning as display director of 
Carson Pirie Scott & Co., Chicago. 

For the past 26 years with The Broad- 
way-Downtown, Angeles, Hubert C. 
Murphy was appointed display director. He 
replaced Stuart Raymond, who resigned in 
order to enter the display sales field. 

Robert Von Liski resigned as vice-presi- 
dent and art director of W. L. Stensgaard 
& Associates, Inc., Chicago, to join Hart 
Schaffner & Marx as display and design 
consultant. 

Donald Rose left 
York City, where 
display manager. 

The Omaha Display Club elected the fol- 
lowing officers: president, Charles Taylor, 
Brandeis & Sons; vice-president, Edward 
Wenstrand, J. C. Penney & Co.; secretary, 
Dorathea Bartlett, Brandeis & Sons. 

Succeeding Louis J. Porchia, Vincent 
Oronzi became head of display for Blauner'’s, 

[Please turn to page 76] 
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No. 3027—CLASSIC STANCHIONS—Exquisite display pieces in solid walnut with rich gleam- 


ing brass accents. 


Black round mold cast iron base 3%4"" diameter wood ball with brass plated 


screw eyes attached graces top . base is 844" diameter, height 31" total weight 


approximately 20 Ibs. 


$17.95 ea. Set of (6) $100.00 





display designers and manufacturers 
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MASONITE® 


NOW- PLASTIC PEGS FOR MUTT) 






Plug into holes to form brilliant, colorful 
designs, borders, letters, numerals 


Injection molded with tepered and fluted shank 
for firm grip. Novel effects achieved with com- 
plementary or harmonizing colors, lights, mask- 
ing material. Furnished in hinged, clear plastic 
boxes of 100 or 300. 


Write for FREE illustrated folder 


Lumi-plug* 


DISPLAY DEVICES + PAT. PEND 
LUMI-PLUG SALES CORP., 15 West 44th St., New York 36 


Masonite Corporation - Manufacturer of Quality Panel Products 
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HAND BRUSHED SKINTONES 


/ for that Elegant Look! 





\ 


STAR MANNEQUINS, P. 0. Box 5, N.Y.C. 11 
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FOR DISPLAY MANUFACTURERS & JOBBERS We Procure and Process Our Own Products 
Natural and Processed Foliages and Angel Feathers 
Products of Styrofoam Bleached and Sandblasted 


. ; | Manzanita — Grape Stumps — Cholla — Yucca 
seseee igh <item | Poles — Ocotillo — Smoke Tree — Agava and 


Desert Driftwoods 
FOLIAGE CO. OF AMERICA 


Write for Free Catalogue No. 200 
LUDINGTON, MICH. 


Ramont's FLORAL ARTS STUDIOS 
P. ©. Box 667, Yucaipa, Calif. 
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PRESERVED FOLIAGES 


DRIED PREPARED FOLIAGES 
MANZANITA-DRIFTWO00DS 
POLYNESIAN CORAL 
TROPICAL ACCESSORIES 











SEND FOR ILLUSTRATED FOLDER 
AND LIST OF DISTRIBUTORS. 


BENSON CO. 


202 E. Pacific Coast Hwy. 

















LADINO 


MANICADDY 


NO LIFTING— 
Single-Unit Caddy 
$44.50 


EASY, FAST— 
Four-Unit Caddy 
$99.50 


America's Largest Manikin 


Refinishers “G Wig Stylists 
NEW YORK—152 West 25th Street 
CHICAGO — 11 South Despliaines 
DALLAS — 3007 Canton Street 





NEW MANIKIN RENTALS 









| He joined Worth's, Waterbury, & 
Conn.,as display director leaving 





CHICAGO DISPLAY 
[Continued from page 41] 

at the left. The lamps helped to confine 

the shopper’s ey@ within the window. 

One mannequin wore a red silk and the 
other a beige silk dress. The beige dress 
had red accessories, while the red dress had 
black accessories. An artful combination of 
red, rose, and yellow lighting produced a 
warm Oriental effect on the rear wall panels. 
The same theme was repeated in smaller 
windows using single mannequins. 

A Saks-Fifth Avenue Regency Room pro- 
motion followed its Tiara Ball display illus- 
trated. Regency Room merchandise was 
displayed on two mannequins in front of a 
red felt panel. The panel, 3 feet by 8 feet, 
was made to look like a coat of arms with 





gold ribbons, medallions, and a gold candle 
holder. With its rich colors and textures it 
gave a regal setting for the merchandise. 


Sophistication in black and red was pre- 
sented in a series of five windows by Jack 
Boghosse, display director of Goldblatt’s. 
Each window was backed by a wall of red 
velvet hung in symmetrical vertical folds. 
Red fashions and black fashiens were dis- 
played on three mannequins, grouped in win- 
dows according to material and style. In 
the window illustrated, emphasis was on 
crepe after-five frocks as indicated by the 
sign while other windows grouped evening 
gowns, etc. Gold-sprayed leaves and wire 
with red Christmas balls formed a chandelier 
that had lighted milk glass chimneys. 
Another length of the elegant leaves made a 
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| Born in Boston, Al 
) attended the Schaal , 
of Practical Art 

| there after a hitch 

| in the navy. He 
entered display with 
| Filene's, then went to 
White's a5 window 





Worked in TV as set design: Xe 
er and stage manager (an 
hour show five days a week! ) 


tp take his present position. — 


ae xX 
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| Married, he has a son, 8 


ROLLMAN'S 













| He likes painting and sports cars. 


, and Gaughter, 4+. 


Albert S. LEAMAN 


| DISPLAY DIRECTOR 
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RUSTIC 
WESTERN 
DISPLAYS 


%& Rustic Frames 

¥%& Rustic Boxes 

% Bird Houses 
& Feeders 

BIRCH 

Poles & Branches 

CEDAR 

Poles & Slabs 











STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and rs will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Nemes of our Graduates. 

Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 
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SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOx 35 YARDVILLE, WN. J. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 
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15i WEST (8th STREET. NEW YORK 1! 
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USE THE 


EXCHANGE 
OPPORTUNITY 


For any WANT AD purpese: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$4.00 Per Column Inch— CASH WITH ORDER 
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very graceful swag against the back wall. 

Black accessories were placed near the 
front of the window. Goldblatt’s Christmas 
slogan, “Your Christmas store for gifts 
galore,” appeared on a scroll at the front of 
the window. The descriptive placard was 
held by a small elf and read. “Holiday high- 
lights . . . Coal black and fire red ... The 
after five frock in fluid crepe.” 

A rustic note in the Chicago display scene 
was one of Field’s large corner windows. 
Treated as two separate yet related scenes, 
as Miss Paxson and her staff usually handle 
their corner furniture window, the display 
was carefully executed even to the last 
detail. Props and accessories of the Old 
West gave authenticity to the room settings 
of rugged oak furniture. 

Diagonally from corner to back wall the 
window was split into two rooms by an 
open, swinging door framework which was 
supported on turned wood posts and painted 
an off-white. 

“Where the rugged West begins,” a sign 
announced. A silver spur was hung on the 
sign for effect. 

The other side of the double display cen- 
tered around a hexagonal hand-hewn oak 
poker table and a chandelier with milk white 
shades a la oil lamp days. Two Indian 
rugs in blue, green, and orange set the 
color accent. It was picked up by striped 
blue and green curtain material next to the 
swinging doors and the orange leather 
cushions of three chairs. An old barroom 
piano and a rifle cabinet filled up the back 
wall. 

Pure masculine comfort was indicated by 
a pair of tooled boots left by one poker 
player. Other Old West touches such as a 
gun and holster hanging from a coat hook, 
the old time posters and a Western hat 
added to the completeness of the setting. 


Opposite this room on the other side of 


the diagonal divider was a living room 
scene centered around another chandelier. 
It featured a massive oak sofa, loose 


cushioned, and upholstered in a combination 
of leather and the blue-green striped curtain 
material. The effect of windows in the set- 
ting was provided by an off-white framework 
of wooden strips set slightly away from the 
wall for a shadow pattern. The upper panes 
were curtained with metal caning. 

Masculine accessories in the form of a 
leather table lamp and ashtray, a harness 
fitting hanging from a peg, and a coiled 
rope with broad-brimmed hat hanging on a 
hat tree completed the rugged atmosphere. 





American Fixture Announces 
Indiana Distributor 


American Fixture, Inc., St. Louis, an- 
nounces the appointment of National Decora- 
tors Supply Company, Indianapolis, as a 
distributor. The company is headed by Z. 
R. Botkin, president, who started the com- 
pany in 1936. The firm was operated for 21 
years at one location, and moved this year 
to a new site at 316 North Illinois street 
with 18,000 square feet of space. The com- 
pany now has a five-man sales staff covering 
the state of Indiana, and an agent, Howard 
Haig of Haig Displays, located in Terre 
Haute. 
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viable in 3 sizes ’ 
availa ariations. Orders 


£ C 
7 
TURNTABLES 
DEPENDABLE 
MOTION FOR 


YOUR PROMOTION 


tee po qstruction. 
ntity discounts: 








% Compare price 
% Look for Underwriters label 
% Demand dependable Electro-Motion 


WRITE FOR COMPLETE CATALOG AND PRICES 




















ELECTRO-MOTION CORP. 
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in a display of 
sembles. 


bars. 
TC-2 complete 


TC-2B complete (brass) 
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lf a birdcage can be high fashion, 
this is itt Use with two live Love Birds 
‘Sweetheart’ en- 








_ ~Feeder and perches supplied. Arms 
Beas swing to any angle. Pink, bive, white 
pete or black. Also all brass except cage 


$38.95 
$45.95 


DERROCRAFT 


Renmtucar 
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HOW 10 get top 


MEN'S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
men's wear apparel professionally and expertly 


RIGGING and FORMING 








Men's Wear for Display 


By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new book on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 


Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest —— and this definitely means more sales. 


Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 


The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 

With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 











COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 





Order Your Copy NOW! 


PS SSS SSSSOSRSSSSGSS28808808 


DISPLAY WORLD, Cincinnati 1, Ohio 








[] Please send me postpaid a copy of RIGGING AND FORM- 
ING MEN’S WEAR, for which $10.00 is enclosed. 

[) Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 
closed, a cash saving of $1.00. (All foreign combination 
orders, except Canada, $1.00 additional.) 


Over 300 Illustrations 


| Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 
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Now Ready For Immediate Delivery CITY ZONE et, ea 

















DISPLAY WORLD 








a 


Asn 
Ni 


7 
~~ 


547 W. 20th St., Cor. 11th Ave. 
New York City 11 


IMPROVE YOUR DISPLAYS! 
Use GLOWING COLOR EFFECTS 


with STROBLITE BLACKLIGHT LAMPS 


Write for illustrated brochure 


Stroblite Co. Dept. W, 75 W. 45th St., N.Y.C., 36 
Hexagon Displayers 











Neatly finished on beth sides. 
Only $18.00 for carton of 12; 
' 2 eartons $35.00. Shipped pre- 
~ paid U.S.A. Remittance with 
order please. Write for folder. 
HEXAGON 


140 Mason Street, Box 310 
San Francisco, Calif. 


FREE DESIGN SERVICE 


Send your window measurements. vour budget limits. and « 
brief note about your store—WE'LL SEND YOU WINDO®S 
LAYOUT AND SWATCHES WITHOUT CHARCE. Ow 
custom designed windows range from $10 to $1,000 «a 
windew for every budget. 


HIGHWOOD PARK 


Manufacturers—Distributors 
615 Orchard Ave. Wilmington, North Caroline 











Size of Hexagon—8” x 8” x 2%”. 








WOOD & PLASTIC LETTERS 
AND SPECIAL SCRIPT 


All styles and sizes—Custom signs—Window, 
Store directory, desk—Trademark reproductions. 


DISPLAY CRAFT Grand Ropias s. Mich. 








FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 











DISPLAY TURNTABLES 
® Heavy Duty — @ All Steel 
re) SIZES FROM 34" UP 











Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
805 £.134 St., Bronx 54,N. Y. 





ANTIQUE WINDOW DISPLAYS 


Old Country Store, set-up in your show window, 
also drug store, barber shop, etc. 
HISTORICAL SETTINGS 
Write for catalog 


FRANK D. HAYES 


52 Kirkland St., Cambridge, Mass. 








BE SURE OF THE FINEST 
Always specify “NATURALIKE" Mats 
Tops in 
QUALITY, MATERIAL & CONSTRUCTION 
See your Jobber 


MEMORIAL GRASS CO. 
521 EAST 7th ST. UHRICHSVILLE, OHIO 
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Window Circus Featured 
By Abraham & Straus 


A circus, complete with bareback riders, 
acrobats, clowns and a brass band began a 
three-week run on Brooklyn’s Fulton street 
December 4. Abraham & Straus is present- 


ing the extravaganza — a mechanized two- 
ring circus with over a hundred animated 
doll-like characters — as the feature of its 


Christmas windows. 

It took two days and two nights to in- 
stall the circus, according to John Rosen- 
berg, display director. It is 19 feet wide, 
9 feet deep, and 15 feet high. There are 20 
mechanized units. One ring is dominated 
by five horses being ridden bareback by a 
quartet of equestriennes; the other features 
a ringmaster putting a horse through its 
paces. Other action is supplied by acrobats 
climbing ropes and swinging from trapezes, 
candy butchers peddling their wares, and 
performances by jugglers, tight rope walk- 
ers, clowns, a circus band, and a musician 
playing a calliope. 

The other six windows on Fulton street 
show gift merchandise against a background 
of peppermint stick caidies tied together 
by red bows to fori curtains. Each win- 
dow features a 4-foot old-fashioned music 
box on a cherry red table. The revolving 
Victorian figures atop the music boxes dif- 
fer in each window. They include a couple 
waltzing, an old-fashioned Christmas or- 
chestra, a pair of skaters, and children 
dancing around a Christmas tree. 

Including the windows on _ Livingston 
street and on the Seventh avenue subway 
plattorm, a total of 34 windows have been 
arranged for the Christmas season by John 
Rosenberg and his staff. A veteran of 41 
years in display, (33 of them as display di- 
rector), for Abraham & Straus, Rosenberg 
has a staff of 45. 

The highlight of the store's interior 
decorations are 17 large white and gold 
angels suspended trom the street floor ceil- 
ing. The trumpet-carrying angels, each 6 
feet 6 inches long, seem to be in flight down 
the store’s main aisle to the Fulton street 
entrance. Aglow with sparkling lights, they 
stem from a 16-foot swan boat. The columns 
of the street floor are hung with white, gold, 
and silver garlands. 

An 18-foot Christmas tree is on display 
in the street floor elevator court 
berg ordered some 27,600 new ornaments 
this year for the street floor tree and other 
Christmas displays throughout the 
Scores of thousands of ornaments from pre- 
vious years are also being used in the 
displays. 

The second floor decorations feature great 
chandeliers covered with Christmas orna- 
ments. Peppermint stick candies and color- 
ful bonbons hang from the ceiling in the 
floor’s elevator court. The third floor is 
decorated with large star-burst lighting fix- 
tures with tiny firefly lights. “The Conti- 
nental Corner,” a special Christmas shop on 
the fourth floor featuring gifts from the 
Old World, is done in rococo fashion, with 
gold, blue, and red accents. The traditional 
“Merrie Christmas Shop” on the fifth floor 
features white garlands trimmed with pastel 
colored ornaments. Santa’s headquarters 
on the sixth floor has a stable for his rein- 
deer, two of which are seen poking their 


Rosen- 


store. 


















TO THIS ~ 
in minutes! 








Petes: 


Pageant’s Flexible 
Display Sells Goods...” 


The two photographs above show a 
typical Pageant PRINCE merchandiser 
in flexible action... two separate pro. 
motional variations of the same unit. 
And there are dozens of others at your 
fingertips — in minutes! 


With Pageant, it’s easy to take quick 
advantage of seasonal and promotional 
opportunities. 


Let us send you pictures of Pageant in ac: 
tion. Just use the coupon. No obligation. 





‘PLEASE ATTACH TO YOUR LETTERHEAD 


The STORE KRAFT MFG. CO. 


218 N. Main St., Beatrice, Nebr. 





Please send me catalog pages show- ' 
L_] ing PAGEANT floor merchandisers. 


J service. 





' 
j 
rr Tell me about SK store planning 
' 
! 
; 
' 
' 
} 


No obligation, of course. 


-—-—<<—«+ - -_——-—-— = - - — —-_ eo ee oe oS a 

















FOR MANNEQUIN 
WIGS 


NYLON OR HORSEHAIR 











































MANNEQUIN REPAIRS 
PLASTIC MANNEQUINS 
WOODEN AND RUBBER HANDS 


RECONDITIONED MANNEQUINS 


LADIES ... CHILDREN'S ... MEN 
Hundreds to choose from... COMPLETELY 
REFINISHED .. . LOOK ABSOLUTELY 
NEW! A terrific money saver. 

Write for NEW 1958 Catalog. 


ca rs 
Eh 

































CREDIT AND COLLECTION 
SERVICE TO THE 
RELATED DISPLAY INDUSTRIES 


251 West 42nd Street New York City 36 






























































Rotaseller and Husky 
TURN 
TABLES 


The finest quality 
turn table on the 
market today. 
They will give you wonderful motion dis- 
plays. Write for literature. 


Sold by leading jobbers 


ULRICH BROTHERS 
2923 Agnes Corpus Christi, Texas 





































































































WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 
professional course in N. Y. C. Free placement. 

: REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 


316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Greduates are in Demand 
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heads out of a Dutch door. “From base- 
ment store to Toyland on the eighth floor, 
A&S has more Christmas decorations this 
year than ever before,” Rosenberg reports. 

As in past years, the exterior of the 
store is strong with hundreds of lights to 
form a 10-story Christmas tree, topped with 
a large star. The lights run from the 
street floor to the top of the Fulton street 
building. 





NADI APPOINTS VALENTI 
[Continued from page 48] 


Under the able management of D. W. 
“Tex” Carlton, president of the New York 
Trade Show building, the December Market 
Week opened on the 8th with precision and 
the complete absence of any confusion — a 
striking contrast to the affair held at the 
Hotel Morrison in Chicago last June. Mem- 
bers of the association, as well as display- 
men in attendance, were profuse in their 
praise for Carlton’s handling of the event. 

An all-time record was established for 
the number of exhibitors and total space 
used over any previous December show. 

Exhibits were well done and display props 
shown were of a high calibre. Prices were 
at previous levels. Many new items in the 


way of accessories were shown for the 
first time. 

President Sylvan Freund of the NADI 
had the following comments: 

“The successful conclusion of spring 
Market Week attests the solidarity of the 


display industry. It is only because of the 
cooperation of the various segments of the 
industry that these Market Weeks are possi- 
ble. They render a necessary service to 
display users in providing a complete pre- 
sentation of available display needs in ad- 
vance of the important seasons. Over the 
years participation in these events has in- 
creased and the attendance comprises the 
progressive and important display directors 
from coast to coast. 

“Of great significance is the fact that the 
December or spring Market Weeks have 
become of greater importance to the display 
field and have given greater emphasis to 
the importance of dramatization of the 
spring merchandising events. 

“The action taken by the association at 
this time to embark on a more positive pro- 
gram of display promotion marks a new era 
in the development of the association’s po- 
tential. 

“It is the aim of the Board of Directors 
to make the NADI a greater factor than 
ever in the display field with the acquisi- 
tion of a new managing director, Mr. 
Gabriel M. Valenti, who has an interesting 
background in sales promotion. 

“It is planned to orient Mr. Valenti on 
display by a visit to Chicago to take over 
his official duties, which were temporarily 
handled by Richard J. Adler. He will visit 
as many of the members as possible in the 
Chicago area and proceed to Cincinnati, 
where he will spend several days in gaining 
a thorough background of display history 
at the offices of DISPLAY WORLD. This 
is possible because there he will find the 
files of that publication as far back as its 
first issue in 1922, together with the files of 
America’s original display publication, Mer- 
chants Record and Show Window, which 


was established in 1898. He will also have 
available complete files of the components 
of the industry, and in conference with R. C. 
Kash, editor of DISPLAY WORLD, will 
get an intimate review of display events 
over several decades. 

“Upon Mr. Valenti’s return to New York 
City, national offices for the association will 
be established in the New York Trade 
Show building, 500 Eighth avenue. This is 
fortunate because he will have the cooper- 
ation of D. W. Carlton, whose service to the 
association has been so generous throughout 
the years. 

“One of the first assignments will be 
arrangements for June Market Week, sched- 
uled for June 22nd-26th in the Trade Show 
building. 

“By visiting with members in the New 
York City area, he will quickly become ac- 
quainted with the various problems that will 
need his attention. 

“Valenti will now be in position to plan 
a complete promotion program that will 
without doubt make for much needed 
progress by the industry in gaining added 
prestige and recognition.” 





Morgan Company Moves 
To New Building 


After 21 years in business at 3984 Avon- 
dale avenue, Chicago, The Morgan Company 
has moved to its new building located at 
4510 North Ravenswood avenue, of the 
same city. The firm manufactures. sign 
machines for the retail trade. 

Concurrently with the change of location, 
the firm took on the new and more descrip- 
tive name of The Morgan Sign Machine 
Company. The firm’s products include the 
nationally known “Line-O-Scribe” and 
“Write-A-Sign” machines, plus display types 
and supplies. Ray F. Morgan is head of 
the company. 





Jonel Company Purchased 
By Potters Brothers 

Potters Brothers, Inc., Carlstadt, N. J. 
manufacturer of reflective glass spheres, tin- 
sels, and related products since 1914, has 
purchased The Jonel Company, Ltd., which 
for 11 years has been a producer of tinsel. 
All equipment of The Jonel Company has 
been transferred to Potters Brothers at 
Carlstadt. 

This acquisition is the second major ex- 
pansion move Potters Brothers, Inc., has 
made within the last year. A manufactur- 
ing plant operated by Potters Brothers- 
California, Inc., also a_ subsidiary, was 
opened last spring. 





Plan Christmas Party 
For St. Louis Group 

The annual Christmas party will be held 
by the St. Louis Display Guild for mem- 
bers and friends at the Congress hotel the 
evening of December 2lst. A _ buffet sup- 
per will be served from 7 :30 until 9:00 p.m., 
followed by dancing. Each person attend- 
ing is requested to bring a toy to be pre- 
sented to under-privileged children in the 
name of the St. Louis Display Guild. A 
number of attendance prizes will be 
awarded. 


DISPLAY WORLD 
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Salesmen Wanted 


If you are interested in selling 
an outstanding line of wrought 
iron, brass and plastic display 
fixtures, then here is your op- 
portunity. Beautifully illus- 
trated photographs furnished. 
Commission basis. 

Outline qualifications and ter- 
ritory in letter to— 


Address Box 1GH 


Care of DISPLAY WORLD 


TRADE-IN PRINTASIGNS 
Factory rebuilt and fully guaranteed 


1—1950 Hydraulic Model, 
I—1951 Hydraulic Model, 
1—1952 Hydraulic Model, 


Futura Medium Type 
Alternate Gothic Type 


Lydian Type 


for faster signing at substantial savings. 


REYNOLDS PRINTASIGN CO. 


9830 San Fernando Road 


Pacoima, California 








FOR SALE 
TWO CHROME PANTS RACKS 
150-arm style, with attached oak 
belt racks. Like new. Will sacri- 
fice. 
MRS. M. L. GORDON 
1209 Bucklin St. La Salle, Ill. 











POSITION WANTED 
All around displayman, German, 23. 
Just arrived from South America. 
Desires position with good future, 
possibly New York City. 


W. JOHANNES ZASTROW 
c/o Piening /RDI 
Randall, N. Y. 


REPRESENTATIVES WANTED 


The Manufacturer of one of the country’s fine lines of Display 


Fixtures and Store Equipment 


considering realignment of 


sales territories for the first time in ten years. The line con- 
sists of a presentation of Store Equipment for the Store Plan- 
ning departments and display fixtures and novelties for the 


window display department. 


will consider representation 


of our line with your present line if non-conflicting. 


Please state experience, and present line, if any, and territory 


covered. 


Address BOX 1FG 


Care of DISPLAY WORLD 





DISPLA YMEN 


Well trained men are needed 
all over thee ountry. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 


New York City 19 
PL 7-0064 














Wanted... Experienced 
Window Trimmer 


For leading modern junior dept. 
store in eastern Missouri ... New 
modern front . . . modern store in 
excellent town. Good living condi- 
tions, schools, hospital, recreational 
facilities Married man only, 
good proposition for a man who is 
interested in a steady position and 
is a top window trimmer .. . both 
fashion and merchandise windows. 
Write full particulars. 


Address Box 1BC 


Care of DISPLAY WORLD 


TOP DISPLAY EXECUTIVE AVAILABLE 
Well-known throughout the display industry, 


with life-time experience in design, produc- 


tion and selling, | am now available to a pro- 


gressive display company who can use my 


talents. 


Address BOX 1EF 
Care of DISPLAY WORLD 


Salesmen — Distributors — 
Jobbers 


Sell “Speaky,” the near life size 
animated, talking display figure. 
Stock models — clowns, cowboys, 
chefs, Santa Claus, many others. 
We also bring trade marks ‘“‘to 
life,”” such as our “Speedy’ * Alka 
Seltzer, Teddy Snow Crop, Dutch 
Bey Paints and Captain Video. Used 
as a point of sale mechanical sales- 
man in retail department stores, 
super market locations, etc. Many 
national accounts already using. 
Top commissions and _ discounts. 














FOR SALE — Mannequin Refinish- 
ing Business. Reputation for best 
refinishing in Mid-West. Excel- 
lent ref. Ideal for individual, part- 
ners or family. Will instruct buyer 
in all phases of operation. $4,000.00. 


Address BOX 1CD 
Care of DISPLAY WORLD 











FOR SALE 


ONE REYNOLDS 
PRINTASIGN 

CSS Machine 1143 
Completely overhauled and in 
first class condition. Price 
$500.00 F.O.B. Saint John, 
New Brunswick. 
Apply— 

Manchester Robertson 
Allison Limited 
Box 790 
Saint John, New Brunswick 


THE MAN WE WANT — 


can be young or old, so long as he is interested in doing a 
good job of installing sound merchandise displays in a small set 


of windows in a better quality 
Karning can be most satisfactory, 
man we select is further interested in merchandising, selling, 


men’s store in the Southwest. 


and can be improved if the 


and becoming a permanent part of our organization. 


References will be exchanged and interviews given to competent 


applicants. 


Address BOX 1AB 


Care of DISPLAY WORLD 


Write: 
AD SALES 
147 North La Brea, Inglewood, Cal. 
ORegon 8-2662 
Two 


Sales Representatives 
Wanted 


Mid-west and far-west territory. 
We have an outstanding line of 
Display Fabrics Papers—Plastics 
Novelties, et Preter men hand 
ling non-conflicting lines. Guaran 
teed territory Excellent proposi 
tion Prefer Chicago resident for 
mid-west. Texas or California for 
tar-west. All replies held in strict 
conhidence. 


Park Lane Fabrics Co., 


Inc. 
45 E. Mth ST., NEW YORK CITY 








Study Window Display At Home 


k arm £0 od income asy home study 


course. Employers: Sponsor our 
course for one of your employees. 
All will find this course the finest 
of its kind. School highly recom 
mended and established in 1905 


The Koester School, Koester Bidg., 
Dept DW, 3710 N Cicero <Ave., 
Chicago 41. Illinois 














Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 


152 W. 25th St., New York 1, 


N. Y., Chelsea 3-1550 








WILL BUY 
Used or Out of Use 
MANNEQUINS 


Men, women, children. 


Write 
HERZBERG-ROBBINS, Inc. 
110 W. 30th St., New York 1, N. Y 
PEnnsylvania 6-3585 
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Sales Representatives 
Wanted 


Long Established Firm 


High style line of seasonal 
window display props, art 
panels, merchandisers, back- 


grounds for department stores. 
Commission basis. 


Address Box 1DE 
Care of DISPLAY WORLD 














DISPLAY MEN 


Qualified men needed in all sections of the country. 
more display men than any other office. 
and advise concerning salary requirements. 
cant at any 


time. Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 


28 EAST JACKSON BLVD., CHICAGO 4, ILL. 


We place 
Send complete resume 
No charge to appli- 





USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
@ POSITION WANTED 
@ POSITION VACANT 


@ USED DISPLAY EQUIPMENT 
FOR SALE 


@ REPRESENTATIVES WANTED 
e 


$4.00 Per Column Inch — 
CASH WITH ORDER 

















REMINISCING 
[Continued from page 69] 
Philadelphia. He was formerly in charge 
of display for the York Shops, of the same 
city. 

Walter Grover, display 
basement store of J. L. Hudson Company, 
Detroit, discussed “Interior Display” at the 
January meeting of the local display club. 

William J. Caddelle, most recently with 
Rosenbaum’s, Plainfield, N. J., was placed in 
charge of display for Allied Stores Corpora- 
tion, with headquarters in New York City. 

Vlad Thomas returned to Brill’s, Mil- 
waukee, as display manager after the resig- 
nation of William D. Auld. 

William Raulerson was appointed assistant 
display director of Burdine’s, Miami, Miami 
Beach, Fort Lauderdale, and Palm Beach. 
Harry Eastham, display director, announced 
that Jim Threlkel had been made display 
manager for the new Fort Lauderdale store; 


manager for the 


the latter had been assistant display man- 
ager for Cohen Brothers, Jacksonville. 

After five years with Lord & Taylor, New 
York City, Warren Montel resigned in order 
to locate in California. He was replaced 
with Stanton Benjamin, who had been with 
Macy’s. 

Previously with Gus Mayer Company, Ltd., 
New Orleans, Gerald Dunston joined the 
display staff of Foley's, Houston. 





Color Catalogue Available 
On Flowers, Foliage 

A new 16-page catalogue, photographi- 
cally illustrating “Corbosco” decorative 
flowers and foliage in full color, is now 
available. The items are created by Lino 
Bosco and John Corelli in “Coralin,” a new 
plastic that is realistic in details, fade-re- 
sistant, and washable. Among the many 
illustrations are 12 complete floral arrange- 
ments. Address requests for the catalogue 
on company letterhead to the Corham Art 


Flower Company, 216 Central avenue, White 
Plains, N. Y. 





Jacobs Joins Herz 
As Representative 

Morris Jacobs is now associated with the 
firm of Arthur Herz, Inc., 48 West 25th 
street, New York City 10, and will cover 
the territories of Connecticut, New Jersey, 
and upstate New York. The Herz firm spe- 
cializes in the repair and manufacture of 
mannequins. 





Cherries Are "Props" 
In Unusual Display 

For a display of evening or cocktail hand- 
bags, Bloomingdale’s, New York City, re- 
cently used maraschino cherries as props. 
The bags were set among cocktail glasses 
filled with the cherries, which contrasted 
effectively with the blues, greens, and blacks 
of the merchandise. 
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The new 


Se  Showcard Machine 
Nie Model MA-52 









Prints all sizes 


up to 95" x 35° King of the Showcard Machine line, this model 


MA-S52 is big news in several important respects. 





Its size alone puts it in a class by itself. It handles 
work up to 25” x 35”—and that’s larger than full sheet cards. 


An entirely new carriage design makes operation smoother than ever. 

New toggle arrangement automatically raises impression roller from the work 

when carriage is returned to position. New pressure adjustment lets you dial instantly 
the exact setting required for varying thicknesses of paper or card stock. 








Retained in full are all the basic advantages of Showcard Machines: the fast 
type-setting; complete freedom of layout and color; wide selection of type faces; 
and a sweeping 5-year guarantee. 












mvesTIGATE 
BEFORE YOU 
INVEST 







This new Model MA-52 is a big bargain too. Before you buy any 
sign writing equipment see how much more your dollars buy in 
Showcard Machines. There are models for all needs. 
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WHAT A DRAMATIC DEBUT! 





You came, you saw, you ordered! 
Nowhere ...ever...has there been 
such a dynamic reception to a new mannequin. 


And ... for those who were unable 

to visit us... we have ready and 

waiting ...a beautiful Presentasion 

on ASTRAL Mannequins, planned to 

give you complete data on the entire line, 

including the great variety of new wig styles, decor.... 
all details. It’s the next best thing to seeing them! 


Just fill out the coupon below. 


Mail it, and the ASTRAL Presentation will be 
in your hands immediately! 





Each ASTRAL custom-made... wigs ...eyes .. 
decor . . . body color 


AMERICAN FIXTURE INC., 2300 tocusr sr., st. Louis 3, mo. 


New York: 11 W. 42nd St., New York 36, N. Y. * Chicago: 220 W. Adams St., Chicago 6, Illinois 


Astral Mannequins 
are distributed 

by authorized 
Korrect-Way 
Distributors in 

all principal cities 


Dept. DW1-58 
AMERICAN FIXTURE INC., 2300 Locust St. * St. Louis 3, Mo. 
Please mail me new ASTRAL Mannequin Presentation Brochure: 


FIRM NAME: 
ATTENTION OF: 
STREET ADDRESS: 

CITY. ZONE_____STATE_ 




















